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A LETTER FROM THE DIRECTOR

Welcome to Studio School, the first school of its kind created with a motion picture studio; developed
with Hollywood executives, directors, screenwriters, agents, casting directors, producers, actors,
dancers, and other professionals focused on the art and business of storytelling in the 21st century.

It's a thrilling time to pursue a career in media and entertainment because the future of content
distribution is a wide open playing field. Even the biggest industry players of past decades are
carefully navigating their future in the digital era, relying on young talent to lead the way. Digital saavy
is king. The playbook for success has changed in entertainment and we want our students trained to
win. Virtual reality, augmented reality, live streaming, mobile devices, and social media platforms are
revolutionizing content consumption. Studio School students are trained to embrace this and be brave
entrepreneurs, develop relevant skills, tell cogent stories, and create stunning original content in the
face of this opportunity.

Our campus is situated on a working studio lot at LA Center Studios, where TV, digital, and feature film
production is a standard part of the daily experience. In this environment, our students are inspired

to excellence under the mentorship of working professionals. One of the many advantages of being

in Los Angeles, the global entertainment center, is access to world-class talent for mentorship and
instruction. Our faculty works in the field and is passionate about “sending the elevator back down” to
the next generation of the industry.

Our students are tasked with creating a steady flow of original content while applying best-production
practices throughout our project-based curriculum. Cross-disciplinary collaboration is a unique feature
of our education, and the source of stunning inspiration and high production-values in our work.

Choosing the right school is not easy. You are invited to visit us in Los Angeles to experience our

campus to meet our dedicated staff and faculty. We are here to help you and to answer your questions.

Sincerely,

G =

Glenn Kalison
Site Director, Studio School
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OUR STORY

Studio School, formerly Relativity School, is an accredited branch campus of Hussian College and is

the first and only school of its kind created with a Hollywood studio. It offers undergraduate bachelors
degrees and postgraduate programs with unique “real-world” elements that encourage cross-disciplinary
collaboration and active industry engagement. The programs were developed in conjunction with studio
executives and industry leaders, are taught by working professionals, and operated from an active

production studio in downtown Los Angeles.

L' ouR STORY

Founded in 1946, HUSSIAN COLLEGE has
developed a reputation for its exceptional
Commercial Arts programs while continuing

to grow and achieve professional recognition.

In 2012, a Hussian team set forth to further
its mission of inspiring creativity in art,
education, professional endeavors, and in
life through collegiate-level education. As we
sit in the midst of rapid technological shifts
around visual and media art, artists have
new opportunities to collaborate, innovate
and become successful entrepreneurs.
Studio School was developed with active
collaboration from working professionals
of the entertainment industry. It is a branch
campus of Hussian College and offers BFA
degree programs.

L' cAMPUS MISSION

We seek to shape the entertainment
professionals of tomorrow by fostering an
educational experience rooted in collaboration
and innovation. We want our programs

to inspire excellence in a project-oriented
learning environment designed to unleash the
imagination and bring creative ideas to fruition
under the mentorship of industry professionals.
At the crossroads of art and commerce,

we wish to train our students to think like
entrepreneurs. We challenge them to embrace
the ever changing technological landscape
that shapes the future of entertainment. We
ask them to think critically, solve problems, and
deliver their ideas to the world with integrity
using available social and digital platforms. We
rejoice in freedom of thought while nurturing
the confidence required in expressing it. Studio
School is dedicated to nurturing this new
school of thought and the next generation of
transformative storytellers.
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CAMPUS

Learn at the center of where it all happens:
our flagship campus is headquartered at
Los Angeles Center Studios. This downtown
20-acre full-service studio for TV, film

and commercial production is used by a
variety of Hollywood productions such as
Jungle Book, Straight Outta Compton, Lethal
Weapon 4, True Detective, 24, Scandal, Mad
Men, The Voice, Girl with the Dragon Tattoo,
Scorpion and American Ninja Warrior.

In the midst of this active production
studio is Studio School's new, fully-secured
campus, designed to foster collaboration,
content creation and academic interaction.
5 minutes or less gets you to any location
within the lot including:

Y RS7 Digital Studio—our in-house
television and digital production studio
and editing lab

LT The West Wing—classrooms, faculty
lounge, dance studio and library

LT The Hub—reception, administrative
offices, student services, conference
room, academic office and
computer lab

LT Outdoor Student Lounge

LT Dance Studio 1—Camera-ready
commercial dance studio with theatrical
lighting trusses and surround sound

o

o
o
o

o

o

o

o

M710 Performing Arts Studio Center—A state-
of-the-art dance studio and movement
space that also provides a hub to
performing arts administration

Staging areas with Green Screen backdrops
Practice/Rehearsal/Changing Rooms

Equipment room with checkout available

to both students and staff including
standard production equipment for all levels
of production

Screening Room—intimately set 24-seat
screening perfect for screening critiques
and special guest presentations

Access to practical sets at Los Angeles
Center Studios

Tap Studio—High profile tap dance center
provides a point of inspiration for all of LA
Center Studios with proximity to Bixel Gate

Sound stages, outdoor park, the 400-seat
Beaudry Theatre and Flix Café
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CORE VALUES

Our core values are the fundamental beliefs of our organization. At the core of our mission is an
educational experience rooted in collaboration, innovation and designed to unleash the imagination under
thoughtfully guided mentorship. Through our Team-and-Mentor approach, our educational experience does

not stop at mastery of the craft—but begins there.

1. WE PROVIDE THE HIGHEST
UALITY EDUCATION AVAILABLE

IN FILM, MEDIA AND VISUAL/

PERFORMING ARTS

We believe that a successful life in the

arts is a combination of training, talent

and new ideas. We crave passion and
creativity. We celebrate entrepreneurial
spirit, brave storytelling and the unrelenting
desire to succeed. We define success as
integrity, commitment, joy, teamwork and
personal development. We have the highest
standards for our faculty, staff, and students
to fulfill this paradigm.

2. WE FOSTER EXTRAORDINARY
STUDENT/FACULTY
EXPERIENCES

We strive to exceed expectations of the
educational arena. We know that by
championing everyone in our organization
that we can change the world and create

a legacy that improves the lives of those
who invest in our vision of outstanding,
next-generation artists. We celebrate the
symbiotic relationship between quality
content and a dedicated audience. We
encourage interactive dialogues and
interactions between the current leaders in
the entertainment industry and the students
for which we provide training.

3. WE BELIEVE IN LIFE BALANCE

In our world, art is life and life is art. We honor
the journey and do what it takes to balance
the practical world with our educational vision.
We want our training programs to be the place
where life long relationships are kindled and
built to last.

4. WE SUPPORT
UNLEASHED CREATIVITY
& HUMAN DEVELOPMENT

In our world, art is life and life is art. We honor
the journey and do what it takes to balance
the practical world with our educational vision.
We want our training programs to be the place
where life long relationships are kindled and
built to last.

S. WE EMPOWER LEGACY
& OUTREACH

In our world, art is life and life is art. We honor
the journey and do what it takes to balance
the practical world with our educational vision.
We want our training programs to be the place
where life long relationships are kindled and
built to last.

6. WE NEVER SETTLE

In our world, art is life and life is art. We honor
the journey and do what it takes to balance
the practical world with our educational vision.
We want our training programs to be the place
where life long relationships are kindled and
built to last.



INDUSTRY COUNCIL

Our industry advisors have been carefully selected to provide professional expertise, academic best
practices, and guidance from a diverse pool of extraordinary thought-leaders. They are the “Think Tank”
that makes us better with a constant stream of powerful ideas. All our advisors volunteer their time in
supporting Studio School's mission to empower students as content creators, entrepreneurs and creative
professionals who embrace rapidly changing technology as it shapes the future of entertainment.

NICOLE ARBUSTO

CARRIE BAKER

RAPHAEL BERKO

ROBBIE BRENNER

ROCCO DAL VERA

STEVE GAYDOS

JENNI GOLD

KEN HALSBAND

KEVIN IWASHINA

SHELLI MARGHERITIS

JEFF MAYNARD

JULIE MCDONALD

MICHAEL NOVAK

STEPHEN OZOIGBO

TONY SELZNICK

JASON SPERO

Casting Director

Associate Professaor of Theatre at University of Alaska Fairbanks
President, Founder, Media Artists Group

President of Film Division, The Firm

Professar of Drama at Cincinnati Conservatory of Music

Vice President & Executive Editar, Variety

Film director and producer

Feature Film Producer

Managing Partner, Preferred Content

Director of Education, McDonald Selznick Associates

Studio executive, producer, physical production consultant
Founder/Senior Agent at McDonald Selznick Assaciates
International Advisor, Asia, CEO Tertia, Inc.

International Advisor, Africa, CEO African Technology Foundation
Founder, Senior Agent, McDonald/Selznick Associates

Head of Global Mohile Sales & Strategy at Google
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LA CENTER STUDIOS

The Studio School campus is operated on an active production lot, Los Angeles Center Studios. This
downtown 20-acre full-service studio for TV, film and commercial production is used by a variety of
Hollywood productions like Scandal, Mad Men, The Voice, It's Always Sunny in Philadelphia, Jungle Book,
Inception and Anchorman. Students will have access to professional, camera-ready sets including a café,
authentic-looking jail cells, an icy morgue, sunny outdoor cityscapes, a classic courtroom, a professional
camera-ready dance studio and other ordinarily hard-to-find locations. While students in the Film + Digital
Content, Acting, Art, Commercial Dance, Contemporary Musical Theatre + Film and Entrepreneurship
programs will surely enjoy the level of access and production resources the studio has to offer, the space
will also serve as the creative center to programs like production design, digital media and graphic design.
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LEADERSHIP + FACULTY

The team at Studio School is made up of innovators, influencers and entrepreneurs that include Oscar-
winning studio leaders, industry experts and distinguished educators from across the country. They
embrace the digital revolution and technologies of the Information Age. They prepare our students to
approach work as art, and art as life. The leadership and faculty at Studio School prepare our students to
be entrepreneurs and thought-leaders for life.

GLENN KALISON - SITE DIRECTOR, STUDIO SCHOOL

Glenn is the chief administrative officer of the campus and oversees strategy,
development, and execution of all educational offerings. He launched the education
initiative within Relativity Media and pioneered the first school of its kind created
with a motion picture studio. An accomplished actor with film, TV and theatrical
credits, as well as a recognized coach and industry authority in the fields of
performing and media arts education, cited as an expert by CNN, the Wall Street
Journal and industry trades.

LISA MANDEL - DIRECTOR OF OPERATIONS, STUDIO SCHOOL

A graduate of the University of Arizona’s, Eller College of Management, Lisa pairs
her business education with her experience in the biz. A veteran of the Broadway
stage with television and film credits, she is the liaison between Studio School and
Los Angeles Center Studios and manages the day-to-day operations of Studio
School. Lisa is a past National Board member of the UAAA and plays league tennis
in Los Angeles.

STEVE MARTINEZ, ED.D - DEAN OF STUDENT SERVICES, STUDIO SCHOOL

Dr. Steve Martinez provides leadership, training and supervision for Academic
Records, Registrar Bursar, Financial Aid, International Students, Veteran's Service
and Compliance. He has been a recognizable face and name in higher education
administration for more than 20 years. Additionally, Steve serves as the Principal
Clarinetist with the Los Angeles Doctors Symphony Orchestra and is an active
performer in the Los Angeles area.

MARK MILLHONE - DEAN OF ACADEMIC AFFAIRS, STUDIO SCHOOL

Mark provides leadership and training for all faculty and supervises all curriculum
development. Prior to becoming Dean of Academic Affairs Mark chaired the

Film + Digital Content Program. Mark won the Academy Award for Best Student
Film for Christmas in New York, and has directed feature films and is a published
book author.
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LEADERSHIP + FACULTY

ELRIC KANE : PROGRAM DIRECTOR, FILM + DIGITAL CONTENT

Elric Kane is an award-winning filmmaker who over the last decade has directed
films in both New Zealand and USA. His independent feature films Kissy Kissy

and Murmurs have screened at several international film festivals and his most
recent short film Tender is currently on the US film festival circuit. Elric is also a
passionate film curator who screens independent cinema at the Jumpcut Cafe in
Los Angeles and is the producer and host of the popular web television show Inside
Horror and the Geek Nation podcast Killer POV. He has taught film production and
aesthetics at Columbia College in Chicago and Victoria University in Wellington,
New Zealand. He received his Bachelor of Art from Victoria University, and his
Master of Fine Arts from Savannah College of Art and Design

CRISTA FLANAGAN : PROGRAM DIRECTOR, ACTING

Crista created and performed a live sketch show called But Wait... | Have
Impressions (she did not have impressions), which soon led to a five-season

series regular role on FOX's late night comedy sketch show, MADtv, where she also
participated heavily in the writing for the show. Crista is recognized as secretary
Lois Sadler on AMC’s Mad Men. She received her Bachelor of Science in Theatre
from the University of Evansville, and her Master of Fine Arts from the University of
California, Irvine.

WILLIAM LINN, PH.D : DIRECTOR OF GENERAL EDUCATION

William oversees the development of general education courses and curricula.
His focus is on the infusion of entrepreneurialism and story studies into a liberal
arts course sequence that encourages depth, demands rigor, and facilitates
transdisciplinary engagement. Will hosts interviews with story scholars for Santa
Barbara News-Press Radio Series Mythosophia and holds a PhD in mythological
studies from Pacifica Graduate Institute; a BA in philosophy from the University of
the South, and a CORe credential from Harvard Business School.

MICHELLE LOUCADOUX : PROGRAM DIRECTOR,
COMMERCIAL DANCE & CONTEMPORARY MUSICAL THEATRE + FILM

Michelle has performed in numerous Broadway musicals including the role

of Ariel in The Little Mermaid and Hope Harcourt in the Tony award-winning
Anything Goes. On screen, Michelle starred in the film Across the Universe and has
appeared on television in Criminal Minds, Late Night with Jimmy Fallon, danced

in numerous commercials, and more. She danced with Richmond Ballet and

New Jersey Ballet and holds a bachelor of arts degree in english from Virginia
Commonwealth University.
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THE STUDIO PLATFORM

With the growth of both mainstream and digital distribution channels, there is an interest in developing the
next generation of content creators and entrepreneurs who are innovating with emerging technologies and
digital platforms. A new school of thought was needed and Studio School is dedicated to nurturing the next

generation of transformative storytellers.

OUR CURRICULUM

We asked industry leaders, cultural thought
leaders and award-winning artists what
classes they wish had been offered in
school and that became the core of our
program. There are no textbook answers in
an era driven by the power of transformative
ideas. Studio School tosses out rigid top-
down academic structures and reinvents
school from the bottom-up with cross-
disciplinary collaboration, innovation and
entrepreneurship as its core DNA. We take
education out of academia and embed it in
dynamic, future-focused industries, passing
the torch directly to the next generation of
thinkers, artists, engineers, entrepreneurs
and storytellers.

Oscar-winning studio leadership, industry
experts and distinguished educators from
across the country have been instrumental
in developing the master curriculum.
Providing real-world knowledge and industry
insights, the Curriculum Collective is the
motivating force for Studio School's course
offerings designed to transform the students
into creative thought-leaders, business
professionals and entrepreneurs.

Curriculum development for Studio School
is based on college-level learning objectives,
core proficiency skills, project-based
learning and professional industry standards
within each discipline. The curriculum

is career focused, so that students gain
practical experience from the outset under
the guidance of industry professionals

and master teachers. The depth of course
offerings combined with the breadth of practical
experience is structured to prepare students for
life after graduation.

Mastering a professional vocabulary,
understanding traditional and emerging
concepts, and demonstrating mastery in your
concentrated area of study is expected. On

a technical level, students will be prepared

to execute ideas using a variety of skills and
modalities, as well as emerging technology so
that graduates are recognized by employers as
knowledgeable, skilled and thoroughly prepared
to succeed in today's demanding workplace.

CONTENT CREATION

Studio School provides equipment and
resources so that students can develop and
create a steady flow of original digital content
within their concentration of study. Industry
mentorship is provided during Collaboration
Labs where students from every department
intersect for an entire semester each year to
create original digital assets.

The process of producing each creative work at
Studio School is intended to be an educational
experience leading to specific project-based
learning outcomes, the development of
creative and project management skills, an
entrepreneurial mindset, and the tools needed
to effectively utilize technology according

to professional industry standards in

each discipline.



TEACHING ASSETS

Learn from relevant, real-world production
assets: screenplays, budgets, set designs,
pre-visualization renderings, marketing
plans, intellectual property contracts,
marketing decks and creative presentations
are among the active real-world assets from
which our students will learn. These differ
from the “case studies” you may find at other
schools because they speak to the industry
and its current innovations. Exposure

to these assets will give Studio School
students an edge in interviews and early
career opportunities.

PROFESSIONAL OPPORTUNITIES

Everything at Studio School is designed to
create powerful opportunities for students
during their four years of immersive learning
with us and for successful employment
upon graduation.

L' Imaginative campus design and
facilities on an active production lot.

LY Inspired project-based curriculum
created with industry insiders and
devoted educators.

LT Early exposure opportunities including
internships, professional networking
opportunities and guest speaker events.

LT Program Advisory Committees with
carefully selected experts from
higher-education and the
entertainment industry.

LT An eight semester Entrepreneurship +
Collaboration sequence that trains our
students to be entrepreneurs, content
creators and market-savvy business.

INDUSTRY PORTFOLIO

Studio School is reinventing the industry
showcase model to expose graduating students
to the marketplace in innovative ways using

digital platforms prior to any single performance.

The Studio School Industry Portfolio Senior
Showcase is designed to be an industry
presentation that can be experienced anywhere
and reach key players from coast-to-coast,
across the country and around the world—not
just a single performance in Los Angeles or
New York City.

Casting directors, agents, studio executives
and more will have access to curated work

by Studio School students prior to senior
showcase so that the experience isn't to sell
our students to their potential future employers
with a few minutes of material but rather as

an opportunity to foster initial introductions
and recommendations. These relationships
facilitate employment opportunities based on
interest from curated works that are presented
professionally in real time with graduation and
showcase performances.
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THE STUDIO PLATFORM

INDUSTRY ENGAGEMENTS

Studio School is able to provide students
with a rich itinerary of industry engagements
designed to inspire a thoughtful connection
between the classroom and entertainment
industry. Events will include meet-and-
greets with industry executives, behind-the-
scene influencers, emerging artists and
content creators.

GUEST PRESENTATIONS

Studio School will continually curate guest
lectures and appearances by industry
insiders who are reshaping Hollywood. From
directors and screenwriters of upcoming
productions, to animators, choreographers,
marketers, YouTube creators and more,
these lectures are open to all Studio School
students, filmed live at RS1 Digital Studio
and archived for future reference in the
Studio School Library.

DIGITAL CHANNELS

Studio School students can leverage online
platforms to expand their audience base,
build awareness for their work and develop
their personal brands at any time during their
academic career.

Global subscription-based platforms include
YouTube channels, as well as Facebook

pages, Twitter feeds and targeted marketing
efforts. Digital content created by students
may be selected through formal or informal
recommendation including: faculty advisement,
industry referral, student awards, viral success/
awareness, personal invitation, school-wide
initiatives, departmental contests and built-in
pathways specific to curriculum objectives.

As these evolve and grow over time, Studio
School will be positioned to lead nation-wide
degree programs in film, media and visual

or performing arts towards new curriculum
models that develop content creators through
higher education.




TEACHING ASSETS

RS1 Digital is Studio School’s professional, in-house digital production studio that students will use

to create original content. Located in the LACS Central Tower with entry from the main lobby, RS1
Digital provides our students the opportunity to learn in a fully-equipped studio environment for digital
production including: multi-camera setups, editing, permanent green screen stage and more.

EARLY EXPOSURE

We promote continued learning and inspired creation in an inviting, entrepreneurial, and collaborative
environment. We also encourage our students and help them develop an audience by creating
opportunities to gain exposure through online channels. To this end, we teach students to utilize their
understanding of emerging technologies and foster further exploration of them. We will champion
stellar content and seek to propel exceptional talents towards future potential employers.
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OSCAR-WINNING INDUSTRY
LEADERS, INDUSTRY EXPERTS
AND DISTINGUISHED EDUCATORS
FROM ACROSS THE COUNTRY
HAVE BEEN INSTRUMENTAL

IN DEVELOPING THE MASTER
CURRICULUM. PROVIDING
REAL-WORLD KNOWLEDGE

AND INDUSTRY INSIGHTS, THIS
CURRICULUM COLLECTIVEIS

THE MOTIVATING FORCE FOR
STUDIO SCHOOL'S EXCLUSIVE
COURSE OFFERINGS DESIGNED TO
TRANSFORM THE STUDENTS INTO
CREATIVE THOUGHT-LEADERS,
BUSINESS PROFESSIONALS

AND ENTREPRENEURS.



ACADEMICS

BACHELOR OF FINE ARTS

Acting [Film + TeleViSiON] .o 29
Art [Production DEeSIgN]. i 35
Art [Bigital Media] .o 41
Art [Graphic DeSIGN] v 47
Art [Visual Communication]...

Contemparary Musical Theatre + Film...coin 63
Commercial DaNCEe ..o 69
Film + Digital Content [Directing] ... 75
Film + Digital Content [SCreenwriting] ... 81
Film + Digital Content [Producing] .87
Film + Digital Content [Documentarny] ... 93
Film + Digital Content [Cinematography] ..., 99
Film + Digital Content [Sound Design] ..o 105
Film + Digital Content [Visual Effects]......cccviiiiinns 111
Film + Digital Content [Editing]

BACHELOR OF ARTS

Entrepreneurship [Casting + Talent Management]................ 117
Entrepreneurship [Music BUSINESS] ..o 123
Entrepreneurship [Entertainment Media].......cccooviiiviiniin 129
Entrepreneurship [Sparts Media + Marketing] ..o 135

POST-BACC CERTIFICATE PROGRAM

Film + Digital CONtENT ..o 140
ENtrepren uUrShiP 142

OPPORTUNITY IS MISSED BY MOST PEOPLE
BECAUSE IT IS DRESSED IN OVERALLS AND

LOOKS LIKE WORK.

— THOMAS EDISON
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ACADEMIC CALENDAR 2017-2018

FALL 2017 [Aug 31-Dec 18)

Orientation & Registration (Mandatory)
Faculty Orientation (Mandatary)

Classes Begin (All Students)

Labor Day (No classes)

Last Day To Add or Drop a Class From Record
Last Day To Submit a Class for Audit

School and Public Library Tour (Mandatory)

Mid-term Exams/Projects

Last Day To Withdraw from A Class with a “W”

Veteran’s Day [Observed - no classes)
Thanksgiving Break

Last Day of Instruction

Final Exams/Projects

Last Day of Fall | Semester Celebration
Winter Break

Faculty Grades Due

SPRING 2018 (Jan 11-May 6)

Orientation & Registration (Mandatory)
Faculty Orientation (Mandatory])

Classes Begin (All Students)

School and Public Library Tour (Mandatory)
Martin Luther King Jr. Holiday (No Classes)
Last Day To Add or Drop a Class From Record
Last Day To Submit a Class for Audit
Mid-term Exams/Projects

Spring Break

Family Weekend

Last Day To Withdraw from A Class with a “W”

Last Day of Instruction

Final Exams/Projects

Last Day of Spring | Semester Celebration
Summer Break Start

Faculty Grades Due

Aug 24,256 26
Aug 15

Aug 29

Sep S

Sep 9

Sep 9

Sep 16

Oct17 - Oct 21
Nov 18

Nov 23

Nov 24 & 25
Dec 9

Dec 12-16

Dec 16

Dec17 - Jan 8

Dec 23

Jan4,566
TBD

Jan 9

TBD

Jan 16

Jan 22

Jan 22

Feb 27 - Mar 3
Mar 4 - Mar 12
Mar 31 - Apr 2
Apr 8

Apr 28
May1l-5
May 5

May 6

May 13

COLLABORATION LABS

In a time of transformational change, the
core competencies have shifted. The ability
to work collaboratively with diverse groups
of people to create innovative solutions to
problems that we can't even imagine yet
will be the key to success for professionals
in every field. This skill cannot be learned

in a textbook or a lecture hall but only by
doing. Our students are mentored through
project-based learning experiences working
with students from other programs and
professionals in wide variety of fields to
create original content. The content can

be added to students’ creative portfolios
and students take away a formative
multidisciplinary collaborative experience.

All students participate in the following
Collaboration Labs:

COLLABLAB1:
Integrated Industry Workshop

COLLAB LAB2:
Social Media Lab

COLLABLAB 3:
Program Driven Collaborations

COLLABLABA:
Web Series Development

COLLABLABS:
Industry Portfolio
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ENTREPRENEURSHIP

In an economy driven by the power of creativity with new forms of expression developing synergistically
alongside new distribution platforms and business models, art and commerce can no longer be separated.
Today's artists must be well-versed in the language of business for their expressions to reach wide
audiences and today'’s entrepreneurs must learn to think like artists in order to harness the creativity that is
the engine of our new economy.

For this reason, all Studio School Students take a progression of business courses to give them a working
knowledge of Entrepreneurship, Innovation and Marketing - core skills they will need to launch their career
and fulfill their goals as artists and entrepreneurs.

-1 -1 -1
L' INNOVATION + L' DIGITAL MARKETING L' MARKETING
THE ENTREPRENEUR AND SOCIAL MEDIA (PROGRAM SPECIFIC)

GENERAL EDUCATION

The general education courses for Studio School have been designed to encourage life-long learning and to
develop essential academic skills, critical thinking, and problem solving. They provide diverse perspectives
on how human beings think and feel, solve problems, express ideas, and create and discover new
knowledge. The courses place emphasis on principles and theory that are not associated with a particular
career path. However, the General Education course sequence at Studio School has been created for
storytellers, content creators, entrepreneurs and performing artists to make vital connections between their
chosen career path and various academic disciplines.

GENERAL EDUCATION REQUIRED ADDITIONAL PROGRAM-
COURSES (ALL PROGRAMS) SPECIFIC COURSES

American Cinema Art History: Art of the Western World |
Computer Proficiency Art History: Art of the Western World ||
English Composition Dance History

Introduction to Statistical Analysis History of Dance on Film

Story: Mediums & Genres History of Graphic Design

Oral Communication Business + Entertainment Law
Philosophy Theatre History + Literature

Physics

Psychology

The Studio School First Year Experience
Sustainability & The Environment
Anthropology
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BFA ACTING [FILM + TELEVISION]

Our acting program is an intensive program combined with exclusive business, entrepreneurship and
general education core curriculum developed to meet the needs of working actors today. Students earn a
Bachelor of Fine Arts in Acting over the course of eight semesters while powerfully preparing for success
in the professional entertainment industry. Additionally, Studio School empowers all students to develop
original digital content such as online channels, web series and interactive performances while fostering an
entrepreneurial and team driven mindset in exclusive Collaboration Labs with industry mentors.

Acting students take comprehensive sequences in acting, voice and speech, movement, camera technique,
combat training, and business. Our faculty is comprised of industry professionals and leaders who are
passionate about craft, discipline, professionalism and artistic excellence.

In addition to programmed course projects, all students have the opportunity to audition for productions
including an annual play and musical, along with student films, scene presentations and more. Additionally,
our Collaboration Labs are programmed for all students and are built to foster interdisciplinary creativity.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Acting program will produce a series of
original projects designed to build a creative digital portfolio of professionally produced content including:

L7 ORIGINAL SHORT FILMS L7 APPLIED WEBSITE CONTENT
L7 MUSIC VIDEOS L7 SCENE PRESENTATIONS

L' SPEC COMMERCIALS L7 LIVE PERFORMANCE

L7 ORIGINAL WEB SERIES L7 MOVIE TRAILER

L7 ELECTRONIC PRESS KITS
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ACTING [FILM + TV] BY SEMESTER

SEMESTER ONE

Acting I: Fundamentals 4

Stary: Mediums and Genre Lab.......oviiiiin, 1

Alexander TEChNIQUE ... 2

Collaboration Lab I: Integrated Production Workshop...2

Story: Mediums + GENE...coci e 2

Creative Practice and Writing ProCess. ... 3
Total 15

SEMESTER THREE

ACting for TRBAIIE oot

Improvising in Stary
Discavering Speech

VIBWROINTS oot 2
ANThroPOIOgY v 3
Sustainahility + The Enviranment ..., 3

Total 16

SEMESTERTWO

Introduction to SCene StUdY ..., 4

Introduction to Improvisation ..., 2

Stage Combat I: Unarmed + Single Sword ..., 2

American Cinema....coovvviirienin,

Theatre History + Literature

ENLreprenBursShip o 3
Total 17

SEMESTER FOUR

Discovering Breath . 2
Filmcraft: Directing, Editing + Cinematography............ 2
Collaboration Lab II: Web Series Development............. 1
PSYCROI0GY .o 3

Total 17

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE
Camera TEChNIQUE ..o 4
Cammercials and VOICEAVETS ..o 2
Mastering Speech + PhonetiCS ..o 2
Exploring Dramatic TEXES. .o 3
Callaboration Lab IIl: Program-Driven Caollaborations...1
Movement + Contact IMProv ...
Business and Entertainment Law

Total 17
SEMESTER SEVEN
Advanced Camera TEChNIQUE ..o 4
Audition Technique Il
The ACtOr'S REEL...oiiiiiiii s

Firearms Safety + Weapans Training ..., 2

Professional Practice...

PRITGSORNY woiic
Total 17

SEMESTER SIX

Classical Texts + ShakeSpeare. ..., 4

Audition TEChNIQUE L. 2

Creating Accents far Performance ..., 2

Praducing Your Own Wark ..., 3

SEATISTICS vt 3

Digital Marketing ..o 3
Total 17

SEMESTER EIGHT

On-Camera Special Project: Page to Screen........c....... 2

Audition Technigue Il

INAUSTIY SHOWECASE .ovovivii

ACTOTS N ACTING v

Professional Practice...

Oral CommuNiCation .,

PRYSICS o 3

Total 14

130 TOTAL PROGRAM HOURS
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CAREERS

A degree in Acting lets you explore a lot of different career options. With this degree, you could become

a Professional Actor for Film, Television and Stage. You could learn to teach others as an Acting or

Vocal Coach. You could also help identify new talent as a Casting Director, or guide other actors’ careers

as a Talent Agent or Manager. You can use an Acting degree in other fields, too—as an On-camera
Correspondent, Stunt Performer, or even a Motivational Speaker. With an Acting degree from Studio School,
your future isn't limited to just the stage and screen.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional acting career in film, television and theatre as an
entrepreneur with artistic sensitivity, creativity, and integrity.

Identify and illustrate the collaborative relationship between the actor, text and audience in a range of social
contexts, historical periods, performance styles and cultures.

Demonstrate professionalism, strong work ethic and readiness for the business demands of a career in the
entertainment industry with practical entrepreneurship skills for producing their own work.

Evaluate work in their field, including their own work, using professional terminology, artistic sensitivity,
creativity, and integrity.

VE MISSED MORETHAN 9000 SHOTS IN MY
AREER. I'VE LOST-ALMOST 300 GAMES. 26
IMES I'VE BEEN TRUSTED TO TAKE THE GAME

WINNING SHOT AND MISSED. I’VE FAILED OVER
AND OVER AND OVER AGAIN IN MY LIFE. AND
THAT IS WHY | SUCCEED. —MICHAEL JORDAN
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BFA ART [PRODUCTION DESIGN]

This concentration provides students with a solid foundation in the visual arts, with a targeted focus on
production design for film and digital content, and a unique campus located on an active production lot.
Production Design concentrators also draw upon the resources of our Film and Digital Content program
and a collaborative academic culture that creates abundant opportunities to form creative partnerships
and produce an impressive creative portfolio of completed film projects that will serve as a powerful
introduction to the industry upon graduation.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Art with a concentration in Production
Design will have the opportunity to produce an extensive portfolio of original work with direct commercial
applications to film, television, social media and advertising industries. Additionally, they participate in a
graduate showcase.

L7 SILENT NARRATIVE SHORT FILM L7 EXPERIMENTAL SHORT FILMS
L7 FIVE MINUTE SYNC SOUND FILM L PRODUCTION DESIGN PROJECT
L7 INTERACTIVE MEDIA FOR L7 CINEMATOGRAPHY REEL

LIVE PERFORMANCE

L7 VIDEO EFFECTS AND MOTION
L' BRANDED DIGITAL CONTENT GRAPHICS REEL

L7 ORIGINAL WEB SERIES
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BFA ART [PRODUCTION DESIGN] BY SEMESTER

SEMESTER ONE
Fundamentals of Drawing L., 3
FilmM ABSTNELICS .o 3
Camputer Proficiency Lab....n, 0
Collaboration Lab 1. Integrated Production Workshaop...2
The Studio Schoal First Year EXperience. ..., 1
English Composition ... 3
Stories, Mediums and GENrE. ... 2
Stories, Mediums and Genre [Lah].....ciiininnn, 1
Total 15
SEMESTER THREE
Fundamentals of 2-D Design: Design Elements
Directing: FouNdation ..o
Digital Marketing & Social Media ..., 3
Collaboration Lab 2: Branding Digital Platfarms.............. 1
Art Histary: Art of the Western World 1. 3
Introduction to Statistical AnalySis ..., 3

Total 16

SEMESTERTWO

Innovation and the Entrepreneur...iin, 3

Fundamentals of Brawing 2 ..., 3

American CiNEBMa. ...

Production Design 1

Cinematography L.,
Total 14

SEMESTER FOUR

Fundamentals of Painting ...,
Fundamentals of 2-D Design: Color Theary

Oral CommuUNICATION v 3
SCENIC DESION 1o 3
CAD LA 1
Art Histary: Art of the Western Warld 2. 3

Total 16

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

Concept Art 1: Storyboarding & Illustrations.................. 3

Callaboration Lab 3: Program Driven Collaborations ... 1

Fundamentals of 3-D Design: Maya ..., 3

Set Construction & Props......c.ccc.....

Evolution of Production Design

PSYCHOIOGY it 3
Total 16

SEMESTER SEVEN

Senior Portfolio L. 3

Graphic Design & ClearanCes. ..o, 3

Collab Lah 4: Web Series Development....

COSTUME BESIGN coviiiiiiii

Intro to Producing Film .., 3

PRYSICS oo 3

Total 16

SEMESTER SIX

Concept Art 2: VEX & Virtual Madeling.....ccocoovvieinnn, 3
Production DeSIgN 2., 3
ANTAroPOIOgY v

Period Styles for Production Design
Sustainahility and the Environment

Total 15
SEMESTER EIGHT
Senior Partfolio 2. 3
Physical Masks & Creatures ...,
Collaboration Lab 5: Industry Portfalio
PRITOSOPNY v
Production Designers on Production Design................. 3
[EIECHIVE] i 3

Total 16

124 TOTAL PROGRAM HOURS
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CAREERS

In cinema, the Production Designer is responsible for the visual design or mise-en-scene of the film. As
head of the Art Department, the PD works closely with the producer, director, cinematographer and post-
production supervisor to determine not only what is shot, but also how it is reproduced visually on screen.
In addition to supervising the art department, a Production Design degree also prepares graduates to work
as Art Director, Creative Director, Set Designer, Set Decorator, Property Master, Property Assistant, Set
Dresser, Construction, Fabrication, Animator and Graphic Designer.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional career in motion pictures as an entrepreneur with artistic
sensitivity, creativity and integrity.

Demonstrate a compressive understanding of visual storytelling, structure, technology and professional
production skills with a creative portfolio of original digital content.

Master the command of the various team functions and roles in film, television, video games and
commercial production with professional best practices.

Explore a deeper study in Production Design that includes visual storytelling, storyboarding, stage design,
architecture, furniture design, set construction, decorating, color theory and set etiquette.

\ ISIONS ARE WORTH FIGHTING FOR. //
"SWHY SPEND YOUR LIFE MAKING SDMEONE
ELSE'S DREAMS"
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BFA ART [DIGITAL MEDIA]

Digital media and technology are the driving forces behind new developments across business segments
today. The need for talented and well-trained designers with extensive programming training is in

high demand. Studio School’s Digital Media concentration prepares students for the engaging field of
multimedia. Offering a foundation for a broad understanding of digital media, the concentration stresses
the aesthetics of design and effective technology for an engaging and interactive experience. Students
will learn visual and technical skills, such as design principles, digital art creation, sound, animation, and
programming, to create interactive projects in the digital environment. Additionally, our Collaboration Labs
are programmed for all students and are built to foster interdisciplinary creativity.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Art with concentrations in Digital Media,
Graphic Design, or Visual Commmunications will have the opportunity to produce an extensive portfolio

of original work with direct commercial application to the film, television, social media and advertising
industries. Additionally, they participate in a graduate showcase that includes a gallery installation,
transmedia strategy, industry outreach and online platform exhibits.
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BFA ART [DIGITAL MEDIA] BY SEMESTER

SEMESTER ONE
Fundamentals of Drawing L., 3
Fundamentals of 2-D Design: Design Elements............... 3
Camputer Proficiency Lab....n, 0
Collaboration Lab 1. Integrated Production Workshaop...2
The Studio Schoal First Year EXperience. ..., 1
English Composition ... 3
Stories, Mediums and GENrE. ... 2
Stories, Mediums and Genre [Lah].....ciiininnn, 1
Total 15
SEMESTER THREE

CSS Technology (Cascading Style Sheets] ...,
Fundamentals of 2-D Design: Color Theary

Fundamentals of 3-D Design: Maya ..., 3
Introduction to Statistical Analysis ..., 3
Digital Marketing & Sacial Media ..o, 3
Collaboration Lab II: Branding Digital Platfarms .............. 1

Total 16

SEMESTERTWO
Innovation and the Entrepreneur...iin, 3
Fundamentals of Drawing 2
Graphic BeSigN L. i
American Cinema
Introduction to Illustration 1

Total 15

SEMESTER FOUR
Device/Technaology Specific Design

Fundamentals of Typography ...,

Oral CommuUNICAtIoN 3
Art Histary: Art of the Western Warld 1., 3
[EIBCTIVE] it 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

Fundamentals of Life Drawing......ccciininnn, 3

Web Programming L. 3

Motion GraphiCs |, 3

Art Histary: Art of the Western World 2....

PRYSICS v

Caollaboration Lab 3: Program Driven Collaborations.... 1
Total 16

SEMESTER SEVEN

Senior Portfolio L. 3

Motion GraphiCs 2. v

Advanced Web Project 1

PSYCHOI0GY i

Advanced Cantent Management ... 3

Collab Lab 4: Web Series Development........ccoccoveiiinn, 1

Total 16

SEMESTER SIX

Dynamic Web Development [PHP/MySQL]....cccccooiviiine. 3
History of Graphic DeSign ..o, 3
ANTAroPOIOgY v

Sustainahility and the Environment
[EIBCHIVE] i

Total 15
SEMESTER EIGHT
Senior Partfolio 2. 3
Device/Technalogy Specific Programming .....c.c.coovevven. 3
Advanced Web Project 2 ...,
Collabaoration Lab 5: Industry Portfolio
PRITOSOPNY v 3
IN-Depth HUSTratar ..o, 3

Total 16

124 TOTAL PROGRAM HOURS
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CAREERS

With a degree in Digital Media, you could bring stories to life on-screen as a Computer Animator, make
immersive video games as a Game Developer, or create amazing online experiences as a Website Designer.
A Digital Media degree will qualify you as a Digital Media Specialist, Software Designer, Social Media
Strategist, Creative Consultant, and many more. Today, businesses is looking for creative people who are
tech-minded, and a degree in Digital Media gives you those necessary skills.

STUDENTS WHO COMPLETE THIS PROGRAM...

Develop common design principles for making well-informed and styled decisions in the design of
user interfaces.

Demonstrate proficient use of procedural or interactive mechanisms to create effective animation.

Develop a digital portfolio that shows a comprehensive understanding and proficiency in combining media
and utilizing interactive techniques.

Master a visual and verbal vocabulary that enables students to articulate powerful design and to read, write,
evaluate, and implement programming languages.

THE BIGGEST RISK IS NOT TAKING ANY RISK...
IN AWORLD THAT CHANGING REALLY QUICKLY,

THE ONLY STRATEGY THAT IS GUARANTEED TO
FAIL IS NOT TAKING RISKS. . —MARK ZUCKERBERG
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BFA ART [GRAPHIC DESIGN]

Students learn to deliver a message creatively that informs, persuades, inspires, entertains, and motivates
the viewer to react. Graphic designers are an essential component in the changing landscape of marketing
and emerging technologies; they are the creative link between the product or service and the audience.

A graphic designer works in multiple tiers of design products from corporate identity, packaging, and
interface design to mobile and web based-interactive design. Studio School’s curriculum provides students
with an educational environment that replicates the atmosphere of a real-world design studio, design
department, or advertising agency. It also stresses the importance of developing an entrepreneurial flare
for today’s market where opportunities are created not offered. Additionally, our Collaboration Labs are
programmed for all students and are built to foster interdisciplinary creativity.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Art with a concentration in Graphic
Design will have the opportunity to produce an extensive portfolio of original work with direct commercial
applications to film, television, social media and advertising industries. Additionally, they participate in a
graduate showcase that includes a gallery installation, transmedia strategy, industry outreach and online
platform exhibits.
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BFA ART [GRAPHIC DESIGN] BY SEMESTER

SEMESTER ONE
Fundamentals of Drawing L., 3
Fundamentals of 2-D Design: Design Elements............... 3
Camputer Proficiency Lab....n, 0
Collaboration Lab 1. Integrated Production Workshaop...2
The Studio Schoal First Year EXperience. ..., 1
English Composition ... 3
Stories, Mediums and GENrE. ... 2
Stories, Mediums and Genre [Lah].....ciiininnn, 1
Total 15
SEMESTER THREE
Fundamentals of 2-D Design: Color Theary
Fundamentals of 3-D Design: Maya ...,
Fundamentals of Painting ... 3
Introduction to Statistical Analysis ..., 3
Digital Marketing & Sacial Media ..o, 3
Collaboration Lab 2: Branding Digital Platforms.............. 1

Total 16

SEMESTERTWO

Fundamentals of Brawing 2 ..., 3
Introduction to lllustration 1 ..., 3
Innovation and the ENtrepreneur ..., 3

Graphic Besign L.
American Cinema

Total 15

SEMESTER FOUR

Fundamentals of Typography

Oral CommuUNICAtIoN
GraphiC BESIgN 2. 3
Art Histary: Art of the Western Warld 1., 3
Visual Imaging TO0IS ..o 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

Fundamentals of Life Drawing......ccciininnn, 3

Web Programming L. 3

Brand Marketing......cooooiiiiii e, 3

Art Histary: Art of the Western World 2....

PRYSICS v

Caollaboration Lab 3: Program Driven Collaborations.... 1
Total 16

SEMESTER SEVEN

Senior Portfolio L. 3

Advertising CommuNICatioNS ..o 3

Introduction to Flash

PSYCHOI0GY i

Callab Lab 4: Weh Series Development......ccoveinnn, 1

[EIBCHIVE] i 3

Total 16

SEMESTER SIX

Pre-Press ProduCtion ..., 3
History of Graphic DeSign ..o, 3
ANthroPOIOgY v 3

Sustainahility and the Environment
[EIBCHIVE] it

Total 15
SEMESTER EIGHT
Senior Partfolio 2. 3
Publication & Packaging.......cocoviiiniiin, 3
Advanced AdVEItiSING v 3
Collaboration Lab 5: Industry Portfolio ..., 1
PRITOSOPNY v 3
IN-Depth HUSTratar ..o, 3

Total 16

124 TOTAL PROGRAM HOURS
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CAREERS

Graphic Design is the nexus of Art and Commerce. Graphic Designers are in high demand in a variety

of different industries. So in addition to being qualified as a Special Effects or Storyboard Artist for Film,
Television, or Video, this degree could open doors at companies in many industries. You could work on-staff
or freelance as a Graphic Designer or lllustrator. You could also create television, magazine, and banner

ads as an Advertising or Marketing Designer. You are also prepared to design websites as a Front-end

Web Developer.

STUDENTS WHO COMPLETE THIS PROGRAM...

Master the tools and technology for the Graphic Designer’s role in the creation, reproduction, and
distribution of visual communication.

Investigate and synthesize the customer needs of marketing, manufacturing, and servicing and reconcile
these needs to the user in terms of satisfaction, aesthetics, value and results.

Professionally communicate concepts to key team members such as designers, colleagues, suppliers,
manufacturers and clients.

Explore the rich history of design and the relevance of history, theory, and criticism from the perspective of
modern design.

| WANT.TO MAI
OBODY CARES ~AS OPPDSE .
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BFA ART [VISUAL COMMUNICATIONS]

Studio School’s Visual Communications concentration provides students with the opportunity to

develop their image-making skills to the highest level. Students are exposed to challenging projects and
encouraged to work through problems with real-world expectations and results. Studio School’s Visual
Communications concentration goes beyond illustration. Graduates are more than visual storytellers; they
are designers, animators, character developers, interactive artists, and entrepreneurs. Additionally, our
Collaboration Labs are programmed for all students and are built to foster interdisciplinary creativity.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Art with a concentration in Visual
Communications will have the opportunity to produce an extensive portfolio of original work with direct
commercial applications to film, television, social media and advertising industries. Additionally, they
participate in a graduate showcase that includes a gallery installation, transmedia strategy, industry
outreach and online platform exhibits.
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BFA ART [VISUAL COMMUNICATIONS] BY SEMESTER

SEMESTER ONE
Computer Proficiency Lab ..., 0
Fundamentals of BDrawing L., 3
The Studio School First Year EXperience. ..., 1
English Composition ... 3
Fundamentals of 2-D Design: Design Elements............... 3
Caollaboration Lab 1: Integrated Production Workshop...2
Stories, Mediums and GENrE. ... 2
Stories, Mediums and Genre [Lah].....ciiininnn, 1
Total 15
SEMESTER THREE

Fundamentals of 2-D Design: Color Theary
Fundamentals of 3-D Design: Maya ...,

Digital Marketing & Social Media ..., 3
Collaboration Lab 2: Branding Digital Platfarms.............. 1
Introduction to Statistical AnalySis ..., 3
Introduction to IuStration 2 ..., 3

Total 16

SEMESTERTWO
Innovation and the Entrepreneur...iin, 3
Fundamentals of Drawing 2
Graphic BeSigN L. i
American Cinema
Introduction to Illustration 1

Total 15

SEMESTER FOUR
Fundamentals of Typography

Oral Communication .,

Fundamentals of Painting......ccoovviiiiin, 3
Art Histary: Art of the Western Warld 1., 3
Intermediate Illustration 1 ..., 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE
Web Programming L. 3
Fundamentals of Life Drawing......cccciiinnn, 3
PRYSICS ot 3
Art Histary: Art of the Western World 2. 3
Anatomy for HUSTrators .. 3
Caollaboration Lab 3: Program Driven Collaborations.... 1
Total 16
SEMESTER SEVEN
Senior Portfolio L. 3
PSYCHOIOGY vt 3
Intermediation Nustration 2 ..o, 3
[llustration Concentration L., 3
[EIBCTIVE] it 3
Collab Lab 4: Web Series Development........ccoccoveiiinn, 1

Total 16

SEMESTER SIX
ANTArOPOIOGY v 3
Sustainahility and the Enviranment ..., 3
History of Graphic Design ..., 3
Editorial IHUSTration. ..o, 3
[EIBCHIVE] it 3
Total 15
SEMESTER EIGHT
Senior Partfolio 2. 3
PRITOSOPNY (v 3
Collaboration Lab 5: Industry Portfolio.......coiine. 1

Career Development for illustrators 1 ..., 3

Illustration Majar 2 ...

[EIBCTIVE] it
Total 16

124 TOTAL PROGRAM HOURS
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CAREERS

A degree in Visual Communications enables you to pursue any number of emerging careers. As an
Industrial Designer, you could decide the look of new products. Or as a Creative Director or Art Director,
you could manage a business’ branding and advertising. A Visual Communications degree gives you
opportunities in fields like Multimedia, Publication, Retail, Merchandise, and even Fashion and Styling. As
businesses become more international and multi-lingual, a Visual Communication degree should only
prove more valuable over time.

STUDENTS WHO COMPLETE THIS PROGRAM...

Master the range of various tools available for the creation and reproduction of visual messages. Relevant
tools and technologies include, but are not limited to: drawing, painting, digital printing, computer generated
imagery, animation, and photography.

Cultivate the ability to place works of art/design into historical, cultural, religious, and stylistic contexts.
Contribute to the cultural atmosphere of the community by displaying a personal aesthetic while
respecting the aesthetics of others and integrate larger social context into image creation by developing a

responsiveness to relevant aspects of daily life including: cultural, political, and economic influences.

Demonstrate familiarity of historical achievements, current major issues, processes, and trends within the
field. Cultivate the ability to place works of art/design into historical, cultural, religious, and stylistic contexts.

PR o o -
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BFA COMMERCIAL DANCE

The commercial dance program at Studio School is a comprehensive, integrated approach to the
professional dance world for stage, film and television opportunities. Commercial dancers study and take
master classes with the industry’s top choreographers in hip hop, ballet, jazz funk, break dancing, tap,
contemporary, Bollywood, modern, African, ballroom, aerial silks, and more. Studio School's exclusive
commercial dance course sequence also incorporates an entrepreneurship component that offers courses
in social media best practices, marketing for commercial dancers, audition technique, and producing your
own work. The required acting core component trains commercial dance students for success on stage
and screen with coursework in on-camera acting, voice and speech, improvisation, camera technique,
scene study and character development, making this program truly a one-of-a-kind experience for anyone
wishing to create a long, diversified career in commercial dance.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Commercial Dance program will
produce a series of original projects designed to build a creative digital portfolio of professionally
produced content including:

L7 ORIGINAL SHORT FILMS L7 ORIGINAL FILM TRAILERS

L7 MUSIC + DANCE VIDEOS LT MASTER CLASSES WITH
INDUSTRY PROFESSIONALS
L' CHOREOGRAPHY SHOWCASES
L7 AGENT/MANAGER SHOWCASE
L7 ORIGINAL WEB SERIES
L7 LIVE MUSICAL THEATRE AND
L7 APPLIED WEBSITE CONTENT DANCE PERFORMANCES

L7 INTERACTIVE PERFORMANCE
WORKSHOPS
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COMMERCIAL DANCE BY SEMESTER

SEMESTER ONE
Creative Practice and Writing ProCess......ccocoveviivriinnns 4
Stories, Mediums + GENIES ..., 2
Staries, Mediums + Genres [Lab] ..o, 1
Collaboration Lab I: Integrated Production Workshop....2
Acting I: Fundamentals ... 4
BalIBT i 1
Choreagraphy | 1
HID HOP | 2
Total 18
SEMESTER THREE
ANTAIOPOIOGY v 3
Sustainahility and the Enviroanment.......cccoiiinn, 3
JAZZ FUNK | 1
BAIBT 1t 2
SPEECH ESSENUIAIS v 2
INEro 0 SCENE STUAY ovvviii e 4
Choreography 1 1
MOGBIN oo 1
World Cultural DaNCE ... 1
Total 17

SEMESTERTWO

American CiNBMa. ... 3
ENtrepreneurship ., 3
Dance Histary: Iconic Choreographers ..., 1

INJUTY PTEVENTION vt 2
CONLEMPOTANY | 2
Choreagraphy 1l 3
Total 19
SEMESTER FOUR
PSYCHOI0GY oo, 3
Ballraom [ 1
TP 1 i 1
STrEET STYIES i 1
Becaoming the CharaCter......rns 4
BAlIBT IV i 2
Chareagraphy IV .. 1
Discovering Breath . 2
MUSIC fOF DANCEIS civiiiiiiie e 1
Collaboration Lab II: Web Series Development............. 1
Total 17

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE
PRYSICS i 3
Business & Entertainment Law ..., 3
Callaboration Lab Ill: Program Driven Caollaborations... 1
HIP HOP 1 2
[NErO L0 IMPIOV ., 2
ContEMPOrAry e, 2
BallBL Vo 2
Camera TEChNIQUES ... 4
Total 19
SEMESTER SEVEN
PRITOSOPNY wvcii 3
Professional PraCtiCe. ..., 2
Dance Cinematography. ..., 2
STrEBt STYIES 1l 1
JAZZ FUNK T

Scene Study: Comedy
BAHIBT VIl

HOP HOP T e 2
Master Class w/ Resident Choreographer ..., 1
CIrCUS ACTS oo 1

Total 17

SEMESTER SIX

MATKETING v 3
STATISTICS v 3
JAzZZ FUNK Tl 1
BAIIBT VIt 2
Cantemporary Hl i, 2
Producing your 0Wn WOrk .., 3

Audition Essentials

Total 17
SEMESTER EIGHT
Oral CommuUuNICation ..o, 3
Industry Partfolio ..o, 1
Professional PraCtiCe. ..., 2
Choreagraphy SHOWCESE ... 2
Dance Audition TEChNIQUE..c..ccoivviiiie e,
Master Class w/ Resident Choreographer...
Partnering oo
BAlIBE VIIT oo s 2
Cantemporary V.., 2

Total 16

141 TOTAL PROGRAM HOURS
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CAREERS

If dancing is your dream, acquiring a degree in commercial dance could make it a reality. Studio School’s
BFA in commercial dance not only equips its dancers with the skills and industry connections to pursue

a successful performance career, it also prepares them for a host of performance-adjacent careers.
Commercial dance graduates pursue careers in choreography, education, dance therapy, physical therapy,
dance representation, producing, judging competitions, dance criticism, yoga, dance photography, group
fitness instruction, and costume design.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional career in commercial dance on stage, film, and television
as an entrepreneur with artistic sensitivity, creativity, and integrity.

Demonstrate a comprehensive understanding of dance history, dance genres, and dance styles in a variety
of mediums.

Demonstrate technical proficiency, professional decorum, and genuine artistry in any professional situation.

Possess a well-rounded proficiency in acting for both the camera and stage, as well as a confidence in their
abilities to integrate into the professional acting industry.

DANCING IS JUST DISCOVERY DISCOVERY
DISCDVERY ‘

(- #
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BFA CONTEMPORARY MUSICAL THEATRE + FILM

Professional musical theatre has become one of the most competitive industries in the performing arts.
Studio School's BFA program combines comprehensive training in entrepreneurship, collaboration, and
performance for musical theatre on the stage and screen to create an innovative approach to creating
success. Studio School fosters actors with an entrepreneurial focus that can sing, dance, act and create
their own work—as well as perform in television, film, commercials and digital media.

Studio School offers a general education sequence that includes courses in oral communication,
anthropology, philosophy, marketing, and statistics taught by industry professionals who relate general
education to the contemporary musical theatre industry. Students take comprehensive sequences in acting,
vocal techniques and dance styles that challenge them to be innovators, entrepreneurs and thought leaders,
while preparing for a professional acting career in film, television and theatre.

Students in the contemporary musical theatre + film department collaborate with filmmakers (directors,
screenwriters, producers) during their course of study through film projects that include original trailers,
music videos, and an original movie musical. Advanced courses in camera technique and auditioning for
film, television, commercials and voiceovers prepare Studio School students for a diversified entertainment
career both on stage and on screen. In addition to programmed course projects, students will have the
opportunity to audition for annual productions, staged musical readings, and plays.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Contemporary Musical Theatre +
Film program will produce a series of original projects designed to build a creative digital portfolio of
professionally produced content including:

L7 ORIGINAL SHORT FILMS L' CHOREOGRAPHY MASTER CLASSES

L7 MUSIC + DANCE VIDEOS L7 STAGED MUSICAL READINGS

L7 ORIGINAL WEB SERIES L7 LIVE MUSICAL THEATRE AND
DANCE PERFORMANCES

L7 APPLIED WEBSITE CONTENT
L7 ROCK MUSICAL PERFORMANCE
L7 ORIGINAL FILM TRAILERS
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CONTEMPORARY MUSICAL THEATRE + FILM BY SEMESTER

SEMESTER ONE
Creative Practice and Writing ProCess......ccocoveviivriinnns 4
Stories, Mediums + GENIES ..., 2
Staries, Mediums + Genres [Lab] ..o, 1
Collaboration Lab I: Integrated Production Workshop....2
Acting I: Fundamentals ... 4
BalIBT i 1
TAP | o 1
Vacal Techniques + Private VoIiCe. ... 2
Total 18
SEMESTER THREE
ANTAIOPOIOGY v 3
Sustainahility and the Enviroanment.......cccoiiinn, 3
VIBWROINTS oot 2
BAIBT 1t 1
GUITAN SKillS i 2
ACting for TREATIE oo 4
Private VOICE I 1
HIP HOP | 1
Total 17

SEMESTER TWO

AMErican CiNBMa. ... 3
ENtrepreneurship ., 3
Private VOICE | v,

Introduction to Scene Study
BallBt 1.

Jaurney of the SONG . 2
Music Theory + Keyboard SKillS ..., 2
History of Broadway + Popular Song.....c.cccoevvvieiniiinnn, 3
Total 19
SEMESTER FOUR
PSYCHOI0GY oo, 3
Vacal Styles + Private VOICE ..o 2
INtroduction 0 IMProv .., 2
Standard Broadway Performance Lab......ccoiiiiininnn,s 2
BallBE IV 1
Becoming the CharaCter ... 4
Stage Combat I: Unarmed & Single Sword........cccccovvvnnee 2
Caollaboration Lab II: Web Series Development............... 1
Private VOICE Il ... 1
Total 17

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE
PRYSICS i 3
Business & Entertainment Law ..., 3
Callaboration Lab Ill: Program Driven Caollaborations... 1
BAIIBT Vot 1
Caontemporary Broadway Performance Lab ..., 2
Private VOICE Il
Mastering Speech + Phanetics....
Camera TEChNIQUES ...
TAP ] e 1
Total 18
SEMESTER SEVEN
PRITOSOPNY wvcii 3
Professional PraCtiCe. ..., 2
Scene Study: COMEAY v 2
Private VOICE V.o 1
BallBT Vit 1
Movie Musical Project
CONTEMPOTANY Lo,
JAzZZ FUNK T 1
Audition ESSENLIAIS .o 2
BallFOOM v 1
Total 17

SEMESTER SIX

MATKETING v 3
STATISTICS v 3
Classical Texts + ShakeSPEare ..., 4
Praducing Your Own Wark ..., 3
BaAIBT VIt 1
Creating Accents far Performance ..., 2

Rock Musicals Performance Lab
Private VOICE IV ..

Total 19
SEMESTER EIGHT
Oral CommuniCation .o, 3
Industry Partfolio ..o, 1
Professional PractiCe.......ccciiiiic, 2
Advanced Camera TEChNIQUE ..o 4
The ACtOr's REEL..ciiiiiiicc s 4
Street Styles....
BallBt VI
Total 16
141 TOTAL PROGRAM HOURS
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CAREERS

If dancing is your dream, acquiring a degree in commercial dance could make it a reality. Studio School's
BFA in commercial dance not only equips its dancers with the skills and industry connections to pursue

a successful performance career, it also prepares them for a host of performance-adjacent careers.
Commercial dance graduates pursue careers in choreography, education, dance therapy, physical therapy,
dance representation, producing, judging competitions, dance criticism, yoga, dance photography, group
fitness instruction, and costume design.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional career in commercial dance on stage, film, and television
as an entrepreneur with artistic sensitivity, creativity, and integrity.

Demonstrate a comprehensive understanding of dance history, dance genres, and dance styles in a variety
of mediums.

Demonstrate technical proficiency, professional decorum, and genuine artistry in any professional situation.

Possess a well-rounded proficiency in acting for both the camera and stage, as well as a confidence in their
abilities to integrate into the professional acting industry.

‘\{‘)\

\‘&ALLTHEBES EREORMERS BRINGTOY el
&ﬁuﬁs

THEIR ROLE SOMETHING MORE} SOME'
DIFFERENTTHAN WHAT THE AUTHOR PUT ON
PAPER. THAT'S W?'IAT MAKES THEATRE LIVE.
THAT’S WHY IT PERSISTS. —STEPHEN SONDHEIM
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BFA FILM + DIGITAL CONTENT [DIRECTING]

Our Directing students are immersed in screenwriting, directing, sound design, cinematography, producing,
pre-production, and post-production through an intensive series of collaborative and mentored projects
designed to facilitate compelling, professional digital content. Directing students develop a creative
portfolio of commercial projects for film, new media and television to powerfully introduce themselves

to industry upon graduation. All final directing projects at Studio School are mentored by industry
professionals—who individually advise each student—from initial concept through final screening.

To expose students to other creative fields, our Collaboration Labs are designed to bring students together
from a variety of different disciplines to work together and foster interdisciplinary creativity.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Film & Digital Content program with a
concentration in Directing will produce a series of original projects designed to build a creative digital
portfolio of professionally produced content including:

L7 ORIGINAL SHORT FILMS L' DOCUMENTARY SHORT FEATURES
L' BRANDED DIGITAL CONTENT L7 VIDEO EFFECTS AND MOTION
GRAPHICS REEL

L7 2 FEATURE LENGTH SCREENPLAYS
L7 MUSIC VIDEOS
L7 ORIGINAL WEB SERIES
L' SPEC COMMERCIALS
L7 EXPERIMENTAL SHORT FILMS
L' DOCUMENTARY SHORT FEATURE
L7 PRODUCTION DESIGN PROJECT ON INFLUENTIAL DIRECTOR

L7 CINEMATOGRAPHY REEL L7 ADVANCED DIRECTING
CAPSTONE PROJECT
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FILM + DIGITAL CONTENT [DIRECTING] BY SEMESTER

SEMESTER ONE

Directing: FOUNdAtION v 3

Stories, Mediums and Genre [Lah]...cciiinn, 1

Film ABSTNELICS oo

Creative Practice and Writing Process.

Stories, Mediums and GENIE. ...

Caollaboration Lab I: Integrated Production Workshap....2
Total 15

SEMESTER THREE

Directing: The Short Film
EQItING v

ANTATOPOIAGY (i 3
SUSTAINABITITY oo 3
Screenwriting: Developing the Feature L., 3

Total 15

SEMESTERTWO

Innovation and the Entrepreneur...iin, 3
Cinematography L., 2
Acting For FIIMmMaKEers ...

American Cinema
Introduction to Producing Film

Screenwriting: The Shart Film. .. 3
Total 16

SEMESTER FOUR

Directing: Experimental

Cinematography 2 .

Cinematography Lab ..., 1

Studies in Film GENTE .o 3

PSYCHOI0GY i, 3

Collaboration Lab II: Web Series Development............... 1

Screenwriting: Developing the Feature 2 ... 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

PRYSICS i 3

Expanding Narrative ..o, 3

Callaboration Lab Ill: Program-Driven Caollaborations . 1

Business and Entertainment Law ..., 3

Directing: BoCUMENTATY ..o 3

Advanced SCreenWritiNg ..o 3
Total 16

SEMESTER SEVEN

Directing: Capstone Project. ..., 3

VFX and Mation Graphics

Audio Post Production ...

PRITOSOPNY v

Professional Practice FA

Low Budget Production.....cci,

Total 16

SEMESTER SIX

Directing: Commercials & Music Videos ..., 3

Production DESIgN .o 3

Branding and Marketing & Distribution........cccocceviiinn, 3

STALISTICS v, 3

Directing: Capstone Development ... 3
Total 15

SEMESTER EIGHT

Filmmakers on Filmmaking ..., 3

Applied Post Production ........

Strategic Communications

Collaboration Lab IV: Industry Portfolio ..., 1

Professional Practice SP ..., 2

Screenwriting: REVISION...coiii s 3

Total 15

124 TOTAL PROGRAM HOURS
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CAREERS

You can do more with a degree in Directing than just direct movies, TV shows, or commercials. Your
acquired skills could lead to other disciplines like cinematography, art direction or editing. Each of these
specialized fields benefit from many of the tools learned by directors. A Directing degree is also a potential
path to incredible careers such as a Creative Director, Digital Content Director, Broadcast/News Director,
and more.

STUDENTS WHO COMPLETE THIS PROGRAM...

Will have the necessary skills of a director that include film aesthetics, working with actors, set etiquette,
script development and project management.

Will demonstrate a command of visual storytelling, structure, technology and professional film
production skills.

Will be well prepared for industry job opportunities with a compelling creative portfolio of original
digital content.

e
FAR BETTER IS ITTO DARE MIGHTﬁHINGS,
TO WIN GLORIOUS TRIUMPHS, EVEN THOUGH

CHECKERED BY FAILURE... THAN TO RANK
WITH THOSE POOR SPIRITS WHO NEITHER
ENJOY NOR SUFFER MUCH, BECAUSE THEY ~
LIVE IN A GRAY TWILIGHT THAT KNOWS NOT
VICTORYNORDEEEAT. ) —THEODORE ROOSEVELT

Y. N
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BFA FILM + DIGITAL CONTENT [SCREENWRITING]

Screenwriting students will be exposed to more than just writing for movies. They'll be prepared for a
host of opportunities with advanced studies in writing for television, original web series, and new media.
For the ever-growing television industry, our students develop their own series concept that includes a
pilot episode and series bible. All final screenwriting projects at Studio School are mentored by industry
professionals—who individually advise each student—from initial concept through final screening. To
expose students to other creative fields, our Collaboration Labs are designed to bring students together
from a variety of different disciplines to foster interdisciplinary creativity. Selected digital content created
by our Screenwriting majors is showcased to a large global audience. Also offered are exclusive studio
internships only available to Studio School students.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Film & Digital Content program with a
concentration in Screenwriting will produce a series of original projects designed to build a creative digital
portfolio of professionally produced content including:

L7 SILENT NARRATIVE SHORT FILM L7 FIFTEEN MINUTE NARRATIVE
SHORT FILM
L7 FIVE MINUTE SYNC SOUND FILM
L7 ADVERTISING CAMPAIGNS FOR

L' BRANDED DIGITAL CONTENT PRINT, TELEVISION AND ONLINE

L7 2 FEATURE LENGTH SCREENPLAYS L7 ORIGINAL WEB SERIES

L7 ORIGINAL WEB SERIES L7 SPEC TELEVISION SCRIPT

L7 EXPERIMENTAL SHORT FILMS L7 ORIGINAL TELEVISION SERIES PILOT
L7 PRODUCTION DESIGN PROJECT L' DOCUMENTARY SHORT FEATURE ON

AN INFLUENTIAL SCREENWRITER
L7 CINEMATOGRAPHY REEL
L7 ADVANCED SCREENWRITING
L' DOCUMENTARY SHORT FEATURES CAPSTONE PROJECT

L7 VIDEO EFFECTS AND MOTION
GRAPHICS REEL
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FILM + DIGITAL CONTENT [SCREENWRITING] BY SEMESTER

SEMESTER ONE
Directing: FOUNdAtION v 3
Stories, Mediums and Genre [Lah]...cciiinn, 1
Film ABSTNELICS .o 3
Creative Practice and Writing Process......ccovvivinnienna, 4
Stories, Mediums and GENIE. ... 2
Caollaboration Lab I: Integrated Production Workshap....2
Total 15
SEMESTER THREE
Directing: The Short Film .., 3
EQItING v 3
ANTATOPOIAGY (i 3
SUSTAINABITITY oo 3
Screenwriting: Developing the Feature L., 3
Total 15

SEMESTERTWO
Innovation and the Entrepreneur...iin, 3
Cinematography L., 2
Acting For FIIMmMaKEers ... 2
AmMeErican CiNBMa. ... 3
Introduction to Producing Film ..o, 3
Screenwriting: The Shart Film. .. 3
Total 16
SEMESTER FOUR
Directing: Experimental ..., 3
Cinematography 2 . 2
Cinematography Lab ..., 1
Studies in Film GENIe e 3
PSYCHOI0GY i, 3
Collaboration Lab II: Web Series Development............... 1
Screenwriting: Developing the Feature 2 ... 3
Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

PRYSICS i 3

Expanding Narrative ..o, 3

Callaboration Lab Ill: Program-Driven Caollaborations . 1

Business and Entertainment Law ..., 3

Directing: BoCUMENTATY ..o 3

Advanced SCreenWritiNg ..o 3
Total 16

SEMESTER SEVEN

Screenwriting: Character and Dialogue.......ccccocvvvinnn, 3

VFX and Mation GraphiCs.....coviiiviiininnns

Screenwriting: Capstone Project

PRITOSOPNY v

Low Budget Production
Professional Practice FA
Total 16

SEMESTER SIX
Screenwriting: Adaptation......cco 3
Production DESIgN .o 3
Branding and Marketing & Distribution........cccocceviiinn, 3
STALISTICS v, 3
Screenwriting: Writing for Television, Series Spec......... 3
Total 15
SEMESTER EIGHT
Filmmakers on Filmmaking ..., 3
Writing far Television: Original Pilot ..o, 3
Strategic CommUNICAtiONS .o 3
Collaboration Lab IV: Industry Portfolio ..., 1
Professional Practice SP ..., 2
Screenwriting: REVISION...coiii s 3
Total 15

124 TOTAL PROGRAM HOURS
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CAREERS

A Screenwriting degree ideally prepares you to write scripts for movies, TV shows, and commercials.
Since much of the storytelling craft translates to other literary disciplines, it also opens doors to careers
you many not have considered. These might include becoming a playwright, an author, a literary agent,
manager, or development executive. The industry knowledge you acquire at Studio School could also
provide a pathway to becoming an entertainment journalist or media critic.

STUDENTS WHO COMPLETE THIS PROGRAM...

Will have the necessary skills, work ethic and industry understanding to pursue a writing career
in film, television or digital media production. Be prepared for the challenges of industry story
development practices.

Demonstrate a command of storytelling, structure, technology and professional film production skills.

Will be well prepared for industry job opportunities with a compelling creative portfolio of original writing
and digital content.

y ..
| COULD BE JUST AWRITER VERY EASILY. »
|AM NOT A WRITER. | AM A SCREENWRITER,

WHICH IS HALF A FILMMAKER. BUTITIS NOT
AN ART'FORM, BECAUSE SCREENPLAYS ARE .
NOT WORKS OF ART.THEY ARE INVITATIONS TO
OTHERS TO COLLABORATE:ON A WORK OF ART.

'~ —PAUL SCHRADER
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BFA FILM + DIGITAL CONTENT [PRODUCING]

Producing students get an immersive introduction in screen storytelling and complete advanced studies
in producing for television, film and new media including physical production, development, finance,
marketing and distribution. Producing students develop a creative portfolio of commercial projects for
film, new media and television to powerfully introduce themselves to industry upon graduation. All final
producing projects at Studio School are mentored by industry professionals—who individually advise each
student—from initial concept through final screening.

To expose students to other creative fields, our Collaboration Labs are designed to bring students together
from a variety of different disciplines to work together and foster interdisciplinary creativity.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Film & Digital Content program with a
concentration in Producing will produce a series of original projects designed to build a creative digital
portfolio of professionally produced content including:

L' BRANDED DIGITAL CONTENT L DIGITAL MEDIA PRODUCER REEL
L7 2 FEATURE LENGTH SCREENPLAYS L7 FEATURE FILM CASE STUDY
L7 ORIGINAL WEB SERIES L7 FILM FESTIVAL MARKETING AND

DISTRIBUTION CAMPAIGNS
L7 EXPERIMENTAL SHORT FILMS
L7 FEATURE FILM
L7 PRODUCTION DESIGN PROJECT DEVELOPMENT PROJECT

L7 CINEMATOGRAPHY REEL L7 TELEVISION DEVELOPMENT
PROJECT - SCRIPTED
L' DOCUMENTARY SHORT FEATURES
L7 TELEVISION DEVELOPMENT
L7 VIDEO EFFECTS AND MOTION PROJECT - UNSCRIPTED
GRAPHICS REEL

L7 FIFTEEN MINUTE NARRATIVE
SHORT FILM
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FILM + DIGITAL CONTENT [PRODBUCING] BY SEMESTER

SEMESTER ONE

Directing: FOUNdAtION v 3

Stories, Mediums and Genre [Lah]...cciiinn, 1

Film ABSTNELICS oo

Creative Practice and Writing Process.

Stories, Mediums and GENIE. ...

Caollaboration Lab I: Integrated Production Workshap....2
Total 15

SEMESTER THREE

Directing: The Short Film
EQItING v

ANTATOPOIAGY (i 3
SUSTAINABITITY oo 3
Screenwriting: Developing the Feature L., 3

Total 15

SEMESTERTWO

Innovation and the Entrepreneur...iin, 3
Cinematography L., 2
Acting For FIIMmMaKEers ...

American Cinema
Introduction to Producing Film

Screenwriting: The Shart Film. .. 3
Total 16

SEMESTER FOUR

Directing: Experimental

Cinematography 2 .

Cinematography Lab ..., 1

Studies in Film GENTE .o 3

PSYCHOI0GY i, 3

Collaboration Lab II: Web Series Development............... 1

Screenwriting: Developing the Feature 2 ... 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

PRYSICS i 3

Expanding Narrative ..o, 3

Callaboration Lab Ill: Program-Driven Caollaborations . 1

Business and Entertainment Law ..., 3

Directing: BoCUMENTATY ..o 3

Advanced SCreenWritiNg ..o 3
Total 16

SEMESTER SEVEN

Producing: Scripted TelevisSion.......in, 3

VFX and Mation Graphics...........

Producing: Capstone Project

PRITOSOPNY v

Low Budget Production
Professional Practice FA
Total 16

SEMESTER SIX
Producing: Producer’s Perspective ..., 3
Production DESIgN .o 3
Branding and Marketing & Distribution........cccocceviiinn, 3
STALISTICS v, 3
Producing: Producing Digital Media ..., 3
Total 15
SEMESTER EIGHT
Filmmakers on Filmmaking ...,
Producing for Television: Unscripted ...
Strategic CommUNICAtiONS .o
Collaboration Lab IV: Industry Portfolio ..., 1
Professional Practice SP ..., 2
Screenwriting: REVISION...coiii s 3

Total 15

124 TOTAL PROGRAM HOURS
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CAREERS

Producers oversee many aspects of production. A degree in Producing could be your first step towards
getting Motion Pictures, TV Shows, and Commercials brought to fruition. With this degree, you'll be
qualified to manage and regulate costs as a Producer, Unit Production Manager, or Production Supervisor.
But those aren't the only doors open to someone with a Producing degree. You could also work in
development as a Creative Executive, or manage people’s careers as a Talent Agent or Manager. A degree
in Producing gives you a flexible foundation to building the kind of career you envision.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional career in film, television and digital media production as
an entrepreneur with artistic sensitivity, creativity, and integrity.

Demonstrate a comprehensive understanding of visual storytelling, structure, technology and professional
film production skills with a creative portfolio of original digital content.

Master the command of the various team functions and roles in film, television and commercial production
with professional best practices.

Explore a deeper study in Producing that includes independent film financing, distribution, featured case
studies, low-budget film production and the Producer’s Perspective.

MUSIC THAN LIKEFICTION.IT SHOULD BE A b

- PROGRESSION:OF MOODS AND FEELINGS. THE,
- THEME, WHAT’S BEHINDTHE EMOTION, THE *
MEANING, ALf THAT CDMES LATER —STANLEY KUBRICK
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BFA FILM + DIGITAL CONTENT [DOCUMENTARY]

Documentary Film students pursue advanced and applied studies in post production, documentary form,
research, ethics and methodologies while developing and producing their capstone documentary project.
All final short film projects at Studio School are mentored by industry professionals—who individually
advise each student—from initial concept through final screening. Additionally, our Collaboration Labs are
created for all students and are built to foster interdisciplinary creativity.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Film & Digital Content program with a
concentration in Documentary will produce a series of original projects designed to build a creative digital
portfolio of professionally produced content including:

L7 SILENT NARRATIVE SHORT FILM L7 VIDEO EFFECTS AND MOTION
GRAPHICS REEL
L7 FIVE MINUTE SYNC SOUND FILM
L' DOCUMENTARY SHORT ON

L' BRANDED DIGITAL CONTENT INFLUENTIAL PRODUCER

L7 2 FEATURE LENGTH SCREENPLAYS L' DOCUMENTARY SHORT FEATURE
ON INFLUENTIAL DOCUMENTARY

L7 ORIGINAL WEB SERIES FILMMAKER

L7 EXPERIMENTAL SHORT FILMS L7 SOCIALLY CONSCIOUS
DOCUMENTARY

L7 PRODUCTION DESIGN PROJECT
L7 ADVANCED DOCUMENTARY FILM
L7 CINEMATOGRAPHY REEL

L' DOCUMENTARY SHORT FEATURES
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FILM + DIGITAL CONTENT [DOCUMENTARY] BY SEMESTER

SEMESTER ONE
Directing: FOUNdAtION v 3
Stories, Mediums and Genre [Lah]...cciiinn, 1
Film ABSTNELICS .o 3
Creative Practice and Writing Process......ccovvivinnienna, 4
Stories, Mediums and GENIE. ... 2
Caollaboration Lab I: Integrated Production Workshap....2
Total 15
SEMESTER THREE
Directing: The Short Film .., 3
EQItING v 3
ANTATOPOIAGY (i 3
SUSTAINABITITY oo 3
Screenwriting: Developing the Feature L., 3
Total 15

SEMESTERTWO
Innovation and the Entrepreneur...iin, 3
Cinematography L., 2
Acting For FIIMmMaKEers ... 2
AmMeErican CiNBMa. ... 3
Introduction to Producing Film ..o, 3
Screenwriting: The Shart Film. .. 3
Total 16
SEMESTER FOUR
Directing: Experimental ..., 3
Cinematography 2 . 2
Cinematography Lab ..., 1
Studies in Film GENIe e 3
PSYCHOI0GY i, 3
Collaboration Lab II: Web Series Development............... 1
Screenwriting: Developing the Feature 2 ... 3
Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

PRYSICS i 3

Expanding Narrative ..o, 3

Callaboration Lab Ill: Program-Driven Caollaborations . 1

Business and Entertainment Law ..., 3

Directing: BoCUMENTATY ..o 3

Advanced SCreenWritiNg ..o 3
Total 16

SEMESTER SEVEN

Documentary: Capstone Project. ..., 3

VFX and Mation Graphics

Audio Post Production ...

PRITOSOPNY wvii

Low Budget Production
Professional Practice FA

Total 16

SEMESTER SIX

Documentary Tradition ..., 3

Independent Documentary Production ..., 3

Socially Relevant FIlmmaking ..., 3

Branding and Marketing & Distribution........cccoccevivnnn, 3

SEATISTICS vt 3
Total 15

SEMESTER EIGHT

Filmmakers on Filmmaking ..., 3

Applied Post Production ........

Strategic Communications

Collaboration Lab IV: Industry Portfolio ..., 1

Professional Practice SP ..., 2

Screenwriting: REVISION...coiii s 3

Total 15

124 TOTAL PROGRAM HOURS
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CAREERS

A degree in Documentary Film is a great choice if you want to be a documentary director or producer. This
degree can also prepare you for other great careers such as a Videographer, Professional Photographer,
or Video Editor. The skills you learn getting a Documentary Film degree can translate to even more
professions — you could use it to become a Project Researcher, Broadcast Writer, Journalist, Non-profit
Director, or even a Museum Curator.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional career in film, television and digital media production as
an entrepreneur with artistic sensitivity, creativity, and integrity.

Demonstrate a comprehensive understanding of visual storytelling, structure, technology and professional
film production, with a creative portfolio of original digital content.

Master the command of the various team functions and roles in film, television and commercial production
with professional best practices.

Explore a deeper study in Documentary Film that includes narrative technique and strategies specific to
documentary form as well as research, ethics and methodologies integral to the genre.

- Lad \ -
- TRUST YOUR OWN INSTINCT. YO‘U}MISTAKES
MIGHT AS WELL BE YOUR OWN, INSTEAD OF

-

¢ SUMEONE ELS,,.E S ‘, “ " —BIELY WILDER
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BFA FILM + DIGITAL CONTENT [CINEMATOGRAPHY]

In the Cinematography concentration, students learn to use images to convey emotion to an audience
through visual storytelling. Not only will students work as Directors of Photography, they will also work in
all of the positions for both the camera and lighting departments. This will allow them to begin working
professionally in the industry upon graduation. Regardless of the format (film, video or digital), the artistic
approaches to storytelling through motion pictures is largely the same. As such, the students will learn the
perennial skills to stay relevant as artists in a quickly changing, technologically minded industry.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Film & Digital Content program with a
concentration in Cinematography will produce a series of original projects designed to build a creative
digital portfolio of professionally produced content including:

L7 SILENT NARRATIVE SHORT FILM L7 VIDEO EFFECTS AND MOTION
GRAPHICS REEL
L7 FIVE MINUTE SYNC SOUND FILM
L7 ADVANCED NARRATIVE SHORT FILM
L' BRANDED DIGITAL CONTENT
L' DOCUMENTARY SHORT FEATURES
L7 2 FEATURE LENGTH SCREENPLAYS
L7 MUSIC VIDEOS
L7 ORIGINAL WEB SERIES
L' SPEC COMMERCIALS
L7 EXPERIMENTAL SHORT FILMS
L7 ADVANCED CINEMATOGRAPHY
L7 PRODUCTION DESIGN PROJECT CAPSTONE PROJECT

L7 CINEMATOGRAPHY REEL
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FILM + DIGITAL CONTENT [CINEMATOGRAPHY] BY SEMESTER

SEMESTER ONE
Computer Proficiency Lab ..., 0
Directing: FOUNdAtioN oo 3
Staries, Mediums and Genre (Lab] ..o, 1
Film ABSTRELICS .o 3
The Studio Schoal First Year EXperience. ..., 1
Stories, Mediums and GENre.....coovviiiiiiiiins 2
English ComMPOoSItion .o 3
Caollaboration Lab 1: Integrated Production Workshop...1
Total 15
SEMESTER THREE

Directing: The Short Film
EQItING v

Introduction to Statistical Analysis ..., 3
Digital Marketing & Social Media.......ccccooviiiicininn, 3
Callaboration Lab II: Branding Digital Platforms ............. 1
Screenwriting: Developing the Feature L., 3

Total 16

SEMESTERTWO

Innovation and the Entrepreneur...iin, 3

Cinematography L., 2

Acting For Filmmakers

American Cinema....ccoovvvirieninn,

Intro to Producing Film

Screenwriting: The Shart Film. .. 3
Total 16

SEMESTER FOUR

Directing: The Documentary

Cinematography 2 .

Cinematography Lab ..., 1

Studies in Film GENre . 3

Oral CommuUNICatIoN oo, 3

Screenwriting: Developing the Feature 2 ..., 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE
Directing: EXperimental ..., 3
PSYCHOIOGY oo 3

Callaboration Lab 3: Pragram-Driven Collaborations .. 1
Business and Entertainment Law

Producing Low Budget FilmS......c.ccoiiii,

Advanced SCreenWritiNg ..o 3
Total 16

SEMESTER SEVEN

Expanding NarratiVe ..o 3

Applied Cinematography: Documentary. ..., 3

VFX and Motion GraphicS......coiiiininn.

Cinematography: Capstone Project

PRYSICS i 3

Collaboration Lab 4: Web Series Development .............. 1

Total 16

SEMESTER SIX
Advanced Color Grading ... 3
Applied Cinematography: Feature Film / Episodic TV...3
Production DESIgN .o, 3
ANTATOPOIOGY (v 3
Sustainahility and the Environment.......coiii 3
Total 15
SEMESTER EIGHT
Cinematographers on Cinematography ..., 3
Applied Post Production ..o 3
PhiloSOPNY cv 3
Collaboration Lab 5: Industry Portfolio.....cccoiine. 1
Marketing for FIlmmakers ... 3
[EIECHIVE] i 3
Total 16

125 TOTAL PROGRAM HOURS
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CAREERS

With new avenues of distribution opening everyday, the market for skilled cinematographers is ever
increasing. A degree in Cinematography will prime you to create short films, documentaries, commercials
and feature films as a Director of Photography. In addition to shooting films, the Cinematography degree
prepares graduates to work in the grip and electric departments, as well as the camera department, as a
DIT (Digital Imaging Technician), Camera Operator, First Assistant (focus puller), Second Assistant, Loader
and Digital Utility.

STUDENTS WHO COMPLETE THIS PROGRAM...

Explore a deeper study in Cinematography that includes visual storytelling, cinematic continuity,
composition, lighting, color, lens theory, exposure, camera movement and set etiquette.

Demonstrate a compressive understanding of visual storytelling, structure, technology and professional
production skills with a creative portfolio of original digital content.

Master the command of the various team functions and roles in film, television and commercial production
with professional best practices, as it relates to the camera department.

h il I; il

L bbb mv’

\
- \ "| 14

EVERY DIRECTOR IS DIFFERENT-AND MAY |
REQUIRE SOMETHING DIFFERENT FROMA'™
INEMATOGRAPHER. THE ONUS IS ON THE
INEMATOGRAPHER TO FIND OUT HOW BEST ]

TO WORK FOR AND WITH A DIRECTOR AND

WITH OTHER MEMBERS OF THE CREW, FOR

THAT MATTER. -+ -|ROGER DEAKINS
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BFA FILM + DIGITAL CONTENT [SOUND DESIGN]

In the Sound Design concentration, students study the technology, techniques and aesthetics used to craft
music and sound in film, television, online applications and interactive gaming. While the same aesthetic
principles apply in all mediums, success in sound design requires specialized, industry specific knowledge
in order to advance. Sound Design students will also work alongside the other disciplines in Collaboration
Lab, to give them a holistic understanding of the entire production process.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Film & Digital Content program with a
concentration in Sound Design will produce a series of original projects designed to build a creative digital
portfolio of professionally produced content including:

L7 FIVE MINUTE SYNC SOUND FILM L' DOCUMENTARY SHORT FEATURES
L BRANDED DIGITAL CONTENT L7 VIDEO EFFECTS AND MOTION
GRAPHICS REEL

L7 2 FEATURE LENGTH SCREENPLAYS
L7 FIFTEEN MINUTE NARRATIVE

L7 ORIGINAL WEB SERIES SHORT FILM
L7 EXPERIMENTAL SHORT FILMS L7 ADVANCED NARRATIVE
SHORT FILM

L7 PRODUCTION DESIGN PROJECT
L7 ADVANCED SOUND DESIGN
L7 SOUND RECORDING AND CAPSTONE PROJECT
DESIGN REEL
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FILM + DIGITAL CONTENT [SOUND DESIGN] BY SEMESTER

SEMESTER ONE
Computer Proficiency Lab ..., 1
Directing: FOUNdAtioN oo 3
Staries, Mediums and Genre (Lab] ..o, 1
Film ABSTRELICS .o 3
The Studio Schoal First Year EXperience. ..., 1
Stories, Mediums and GENre.....coovviiiiiiiiins 2
English ComMPOoSItion .o 3
Caollaboration Lab 1: Integrated Production Workshop...1
Total 15
SEMESTER THREE
Directing: The Short Film
EQItING v
Introduction to Statistical Analysis ..., 3
Digital Marketing & Social Media.......ccccooviiiicininn, 3
Callaboration Lab II: Branding Digital Platforms ............. 1
Screenwriting: Developing the Feature L., 3

Total 16

SEMESTERTWO

Innovation and the Entrepreneur...iin, 3
Cinematography L., 2
Acting For Filmmakers

American Cinema....ccoovvvirieninn,

Intro to Producing Film

Screenwriting: The Shart Film. .. 3
Total 16

SEMESTER FOUR

Directing: The Documentary

Cinematography 2 .

Cinematography Lab ..., 1

Studies in Film GENTE .o 3

Oral Communication .., 3

Screenwriting: Developing the Feature 2 ..., 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE
Directing: EXperimental ... 3
PSYCROIOGY i 3

Callaboration Lab 3: Program-Driven Caollaborations ... 1
Business and Entertainment Law

Producing Low Budget FilmS. ...

Advanced SCreenWIItiNg .o 3
Total 16

SEMESTER SEVEN

VEX and Motion GraphiCsS. ... 3

PSYCNOIOGY it

Collaboration Lab IV: Web Series Development ... .
Applied Sound Design: Feature Films and Episodic TV ..3

Expanding NarratiVe ... 3
Applied Sound Design: Interactive Media ..., 3
Total 16

SEMESTER SIX

Production DESIgN .o 3

Audio Post ProducCtion. ... 3

ANthroPOIOgY v

Sustainahility and the Environment

Advanced Recording ..o
Total 15

SEMESTER EIGHT

PhIlOSOPNY (v 3

Caollaboration Lab 5: Industry Portfolio......ccriinnn, 1

Marketing for Filmmakers ...,

Sound Design: Capstone Project

Sound Designers on Sound BESIgN ..o 3

[EIECHIVE] i 3

Total 16

125 TOTAL PROGRAM HOURS
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CAREERS

With a degree in Sound Design you will be prepared to craft sound as a storytelling tool on documentaries,
commercials, feature films, online applications and interactive games. Not only will you be able to record
sound on location, you will also be proficient in designing and mixing sound in post-production. A degree
in sound design prepares graduates to work on set as a Location Sound Engineer, a Boom Operator

and Sound Utility. They are also prepared to record and playback music and other live elements. In
postproduction, graduates can work as Sound Designers crafting audio landscapes for motions pictures,
Audio Mixers, Additional Dialogue Recorders and Foley Artists where they create and record sound effects.

STUDENTS WHO COMPLETE THIS PROGRAM...
Explore a deeper study in Sound Design that includes dialogue, sound effects, and music.

Are powerfully prepared to pursue a professional career in motion pictures as an entrepreneur with artistic
sensitivity, creativity and integrity.

Demonstrate a compressive understanding of visual storytelling, structure, technology and professional
production skills with a creative portfolio of original digital content.

Master the command of the various team functions and roles in film, television and commercial production
with professional best practices.

 » e

MUSIC DEALS WITH TIME AND TIMING.IT'S
50 MAGICAL, BUTWHEN YOU GET INTOIT,
EVERY LITTLE SOUND AND EVERY LITTLE

- SPACE BETWEEN THE SOUNDS, IT S CRlTICAL.
SO CRITICAL - - #°  —DAVIDIYNCH

" ——_
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BFA FILM + DIGITAL CONTENT [VISUAL EFFECTS]

In the Visual Effects concentration, students will gain a mastery of compositing, motion graphics, digital
environment design, live-action integration, pre-visualization, industry standard workflow and visual effects
skills used in the television, film and interactive gaming industries. The program effectively balances a
holistic understanding of directing, screenwriting, production design, cinematography and editing with the
industry specific technology and tradecraft necessary to succeed in this dynamic field.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Film & Digital Content program with a
concentration in Visual Effects will produce a series of original projects designed to build a creative digital
portfolio of professionally produced content including:

L7 SILENT NARRATIVE SHORT FILM L' DOCUMENTARY SHORT FEATURES
L7 FIVE MINUTE SYNC SOUND FILM L7 VIDEO EFFECTS AND MOTION
GRAPHICS REEL

L' BRANDED DIGITAL CONTENT
L' DOCUMENTARY SHORT FEATURE
L7 2 FEATURE LENGTH SCREENPLAYS ON INFLUENTIAL VISUAL
EFFECTS ARTIST
L7 ORIGINAL WEB SERIES
L7 MUSIC VIDEOS
L7 EXPERIMENTAL SHORT FILMS
L' SPEC COMMERCIALS
L7 PRODUCTION DESIGN PROJECT
L7 ADVANCED VFX
L7 CINEMATOGRAPHY REEL CAPSTONE PROJECT
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FILM + DIGITAL CONTENT [VISUAL EFFECTS] BY SEMESTER

SEMESTER ONE
Computer Proficiency Lab ..., 1
Directing: FOUNdAtioN oo 3
Staries, Mediums and Genre (Lab] ..o, 1
Film ABSTRELICS .o 3
The Studio Schoal First Year EXperience. ..., 1
Stories, Mediums and GENre.....coovviiiiiiiiins 2
English ComMPOoSItion .o 3
Caollaboration Lab 1: Integrated Production Workshop...1
Total 15
SEMESTER THREE
Directing: The Short Film
EQItING v
Introduction to Statistical Analysis ..., 3
Digital Marketing & Social Media.......ccccooviiiicininn, 3
Callaboration Lab II: Branding Digital Platforms ............. 1
Screenwriting: Developing the Feature L., 3

Total 16

SEMESTERTWO

Innovation and the Entrepreneur...iin, 3
Cinematography L., 2
Acting For Filmmakers

American Cinema....ccoovvvirieninn,

Intro to Producing Film

Screenwriting: The Shart Film. .. 3
Total 16

SEMESTER FOUR

Directing: The Documentary

Cinematography 2 .

Cinematography Lab ..., 1

Studies in Film GENTE .o 3

Oral Communication .., 3

Screenwriting: Developing the Feature 2 ..., 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

Directin
Psychol

0: EXPErimental .o 3
DY ettt 3

Callaboration Lab 3: Program-Driven Callaborations ......... 1

Business and Entertainment Law

Producing Low Budget FilmS. ...
Advanced SCreenWIItING .o 3

Total 16

SEMESTER SEVEN

Audio Post Production. ... 3

Physics

Collaboration Lab 4: Web Series Development ...

Expanding NarratiVe ...

Applied
Applied

VEX 1: Feature Film...coiiiiicece 3
VEX 2: Interactive Media ... 3
Total 16

SEMESTER SIX

VEX & Motion BraphiCS ..o 3

Production DESIgN .o 3

ANthroPOIOgY v

Sustainahility and the Environment

Digital Foundation 20/3D ...,
Total 15

SEMESTER EIGHT

PhIlOSOPNY (v 3

Caollaboration Lab 5: Industry Portfolio......ccriinnn, 1

Marketing for Filmmakers

VEX: Capstane ProjeCt. s

VEX AFLIStS 0N VEX i 3

[EIECHIVE] i 3

Total 16

125 TOTAL PROGRAM HOURS

907V.LVI TVYINIO T00HIS oldnls

601 39Vd



]
CAREERS

With a degree in Visual Effects, graduates are prepared to work in the exciting world of motion picture
post production for film, television and interactive gaming. They will gain an understanding of storytelling
principles through the study of directing, screenwriting, production design, cinematography and editing.
This, in conjunction with their skills in cutting edge visual effects technology will allow them to work as a
Compositor, Concept Artist, Layout Artist, Roto Artist and Match Move Artist. Graduates are also uniquely
qualified to work in the business side of visual effects, including jobs as Associate Producer and Visual
Effects Supervisor.

STUDENTS WHO COMPLETE THIS PROGRAM...

Explore a deeper study in Visual Effects that includes visual imagery in storytelling, compositing, modeling,
layout, Rotoscope and set etiquette.

Are powerfully prepared to pursue a professional career in motion pictures as an entrepreneur with artistic
sensitivity, creativity and integrity.

Demonstrate a comprehensive understanding of visual storytelling, structure, technology and professional
production skills with a creative portfolio of original digital content.

Master the command of the various team functions and roles in film, television and commercial production
with professional best practices.

\ > e ; - < 4
A S"EClAL EFFECTIS ATOOL, A MEANS.OF
TELLING A STORY. & —GEORGE LUCAS
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BFA FILM + DIGITAL CONTENT [EDITING]

Our program balances the timeless principles of storytelling, a thorough grounding in the visual language
of cinematic narrative as it has evolved and hands-on training with state-of-the art post-production
technology and workflow. Students are also trained in directing, screenwriting and producing to give them a
comprehensive understanding of the entire production process for film, television and online platforms and
the editor’s role in each medium through their Collaborative Lab.

PROJECTS

All degree candidates who complete the Bachelor of Fine Arts in Film & Digital Content program with a
concentration in Editing will produce a series of original projects designed to build a creative digital portfolio
of professionally produced content including:

L7 SILENT NARRATIVE SHORT FILM L' DOCUMENTARY SHORT FEATURES
L7 FIVE MINUTE SYNC SOUND FILM L7 VIDEO EFFECTS AND MOTION
GRAPHICS REEL

L' BRANDED DIGITAL CONTENT
L7 FIFTEEN MINUTE NARRATIVE

L7 2 FEATURE LENGTH SCREENPLAYS SHORT FILM

L7 ORIGINAL WEB SERIES L7 MUSIC VIDEOS

L7 EXPERIMENTAL SHORT FILMS L' SPEC COMMERCIALS

L7 PRODUCTION DESIGN PROJECT L7 ADVANCED EDITING
CAPSTONE PROJECT

L7 EDITING REEL
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FILM + DIGITAL CONTENT [EDITING] BY SEMESTER

SEMESTER ONE
Computer Proficiency Lab ..., 1
Directing: FOUNdAtioN oo 3
Staries, Mediums and Genre (Lab] ..o, 1
Film ABSTRELICS .o 3
The Studio Schoal First Year EXperience. ..., 1
Stories, Mediums and GENre.....coovviiiiiiiiins 2
English ComMPOoSItion .o 3
Caollaboration Lab 1: Integrated Production Workshop...1
Total 15
SEMESTER THREE
Directing: The Short Film
EQItING v
Introduction to Statistical Analysis ..., 3
Digital Marketing & Social Media.......ccccooviiiicininn, 3
Callaboration Lab II: Branding Digital Platforms ............. 1
Screenwriting: Developing the Feature L., 3

Total 16

SEMESTERTWO

Innovation and the Entrepreneur...iin, 3
Cinematography L., 2
Acting For Filmmakers

American Cinema....ccoovvvirieninn,

Intro to Producing Film

Screenwriting: The Shart Film. .. 3
Total 16

SEMESTER FOUR

Directing: The Documentary

Cinematography 2 .

Cinematography Lab ..., 1

Studies in Film GENTE .o 3

Oral Communication .., 3

Screenwriting: Developing the Feature 2 ..., 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE
Directing: EXperimental ... 3
PSYCROIOGY i 3

Callaboration Lab 3: Program-Driven Caollaborations .1
Business and Entertainment Law

Producing Low Budget FilmS. ...,

Advanced SCreenWriting ..o 3
Total 16

SEMESTER SEVEN

Advanced VFX & Mation GraphiCs ... 3

Applied Post-Production ..., 3

Expanding Narrative............

Audio Post Production

PRYSICS i 3

Collaboration Lab 4: Web Series Development ............... 1

Total 16

SEMESTER SIX
Editing the DOCUMENTAry ..o, 3
Advanced Calor Grading ... 3
ANTAroPOIOgY v
Sustainahility and the Environment
VEX and Motion GraphiCsS. ...
Total 15
SEMESTER EIGHT
Editing: Capstone Project .., 3
Editors on Editing oo 3
PhilOSOPNY cvi 3
Collaboration Lab 5: Industry Portfolio......cccoiinn, 1
Marketing for FIlmmakers ..., 3
[EIECHIVE] i 3
Total 16

125 TOTAL PROGRAM HOURS
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CAREERS

With a degree in Editing, graduates are prepared to work in postproduction on motion picture projects for
film, television, commercial productions and digital media. With the rapid expansion of digital platforms,
the need for editors to assemble media is quickly expanding. Graduates are qualified to work as Editor,
Assistant Editor, DIT (Digital Imaging Technician) Transcoder and Colorist. A comprehensive understanding
of editing can also lead to work as Postproduction Supervisor or Associate Producer.

STUDENTS WHO COMPLETE THIS PROGRAM...
Explore a deeper study in Editing that includes visual continuity, pacing, color, silence and set etiquette.

Are powerfully prepared to pursue a professional career in motion pictures as an entrepreneur with artistic
sensitivity, creativity and integrity.

Demonstrate a compressive understanding of visual storytelling, structure, technology and professional
production skills with a creative portfolio of original digital content.

Master a command of the various team functions and roles in film, television and commercial production
with professional best practices.

-_—

YOU GET TO CONTRIBUTE SO SIGNIFICAﬁ‘T:I.Y IN
THE EDITING ROOM BECAUSE YOU SHAPE THE

MOVIE AND THE PERFORMANCES. --

| ;\ —THELMA SCHOONMAKER
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BA ENTREPRENEURSHIP [CASTING + TALENT MANAGEMENT]

The Bachelor of Arts in Entrepreneurship is an intensive four-year program that combines core
entrepreneurship training with exclusive business and general education courses to offer an innovative
curriculum designed by industry experts, education leaders and entertainment entrepreneurs. All students
of this program take comprehensive sequences in Entrepreneurship, Business Law, Finance, Intellectual
Property, Advertising, Promotion, Marketing, Management and other concentration-specific courses.

In addition to programmed course projects, all students of Studio School’s BA in Entrepreneurship will have
opportunities to work on professional projects with film and television production companies, digital/web
studios, music publishers, guilds, casting agencies, talent agencies, and sports organizations.

As Studio School is committed to training students from all our programs to operate as self-sufficient
artists, the entrepreneurial mindset is a quality that defines our community. This way of thinking empowers
our students to create original content and grow audiences through digital distribution.

In the Casting + Talent Management Concentration, students follow a course sequence that specifically
covers casting for film, television, and digital media; talent management and promotion; contracts, unions,
and intellectual property; casting for theater & musical theater; and the art of negotiation. In the final

semester of the program, students will participate in an industry symposium with casting directors, agents,
and managers.

PROJECTS
All degree candidates who complete the Bachelor of Arts in Entrepreneurship program will have the

opportunity to produce a series of original projects designed to build a creative digital portfolio of
professionally produced content including:

L7 BUSINESS PLANS

L7 MARKETING STRATEGIES

L7 ELEVATOR PITCHES

L7 CASE STUDIES

L7 COLLABORATIVE DIGITAL CONTENT
L7 INVESTOR’S DECKS

L7 STRATEGIC PLANS
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BA ENTREPRENEURSHIP [CASTING + TALENT MANAGEMENT]

BY SEMESTER

SEMESTER ONE
Camputer Praficiency Lab...., 0
The Studio Schoal First Year Experience......cccccvveins 1
ENglisSh COMP i 3
Callaboration Lab I: Integrated Production Waorkshap....2
Stories, Mediums + GENIES ..o 2
SEAMY Lah v, 1
Business + Entertainment Law ..., 3
Digital Marketing + Social Media ..., 3
Collabaration Lab II: Branding Digital Platfarms .............. 1
Total 16
SEMESTER THREE
ANThroPOIOgY v 3
Intellectual Property in Media ..., 3

Digital Entrepreneurship
Principles of Accounting
FilmM ABSTRELICS ©iiiii 3

Total 15

SEMESTERTWO

Innovation and the Entrepreneur ..., 3

American CiNEMa. ..o 3

Intro to Producing Film ., 3

Producing Digital Media ..., 3

Independent Feature Film Finance,

Festivals + Distribution ..., 3
Total 15

SEMESTER FOUR

Oral CommuUuNICatioNS v 3

Information Systems + Technology ...,

Entertainment Contracts + Negotiations.

Global Entrepreneurship + Markets ...,

Marketing + Research Methods ..., 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

Introduction to Statistical Analysis ... 3
Producing Low Budget FilmS....ccooviiii 3
Organizational Behaviar + Leadership.......cciiiinn,
Idea To Execution: The Business Plan ......

Angels, Venture Capital + Crowdfunding
Caollaboration Lab Ill: Program Driven Collaborations....1

Total 16
SEMESTER SEVEN
Social Entrepreneurship + EthicS...ciiiiiiinn 3
Psychology....cccovviive.
The Art of Negotiation
Casting for Theatre + Musical Theatre ... 3
INCubator Lab ... 1
INEEIMSNIP oo s 1
Caollaboration Lab IV: Web Series Development.............. 1

Total 15

SEMESTER SIX
PRYSICS it 3
Micro + Macro ECONOMICS ..o, 3
Sustainahility and the Enviranment ...,
Casting For Film, Television + Digital Media ...
Talent Management + Promotion......cccovininins
INCUBator Lab .., 1
Total 16

SEMESTER EIGHT

PhilOSOPNY (v
Contracts, Unions + Intellectual Property
Industry Symposium:

Casting Directors, Agents + Managers ..o, 3
Entrepreneurs on Entrepreneurship.....nn, 3
INCUBAtOr Lab i 1
INEEINSHIP oo 1
Collaboration Lab V: Industry Portfolio......cis 1

Total 15

123 TOTAL PROGRAM HOURS
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CAREERS

A degree in Entrepreneurship with a concentration in Casting and Talent Management prepares you to
make the most of a paradigm shift within the industry. With the rise of social media, the entertainment
industry is more personality-driven than ever. Major celebrities can emerge from anywhere, creating
new audiences and new opportunities for Casting and Talent Management professionals to discover
talent, guide personal branding strategy and shape creative content. This degree is a path to a career
as an Entertainment Entrepreneur, Talent Agent, Casting Director, Public Relations Representative or
Personal Manager.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional career in film, television and digital media as an
entrepreneur with artistic sensitivity, creativity, and integrity.

Demonstrate a comprehensive understanding of creative collaboration, marketing savvy and
entrepreneurial vision with a creative portfolio of original digital content and business plans.

Gain a working knowledge of the growing number of fields impacting entrepreneurs today including
business, law, accounting, marketing, finance, project management and social media.

Explore a deeper study in the field of Casting and Talent Management targeting the dynamic changes
affecting the industry and the opportunities this creates for artists and entrepreneurs with the ability to
collaborate and innovate.
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BA ENTREPRENEURSHIP [MUSIC BUSINESS]

The Bachelor of Arts in Entrepreneurship is an intensive four-year program that combines core
entrepreneurship training with exclusive business and general education courses to offer an innovative
curriculum designed by industry experts, education leaders and entertainment entrepreneurs. All students
of this program take comprehensive sequences in Entrepreneurship, Business Law, Finance, Intellectual
Property, Advertising, Promotion, Marketing, Management and other concentration-specific courses.

In addition to programmed course projects, all students of Studio School’s BA in Entrepreneurship will have
opportunities to work on professional projects with film and television production companies, digital/web
studios, music publishers, guilds, casting agencies, talent agencies, and sports organizations.

As Studio School is committed to training students from all our programs to operate as self-sufficient
artists, the entrepreneurial mindset is a quality that defines our community, which empowers students to
create original content and grow audiences through digital distribution.

In the Music Business concentration, students follow a course sequence that specifically covers music
publishing, distribution, music law, contracts and courses that dive deeper into the areas of technology,

music supervision and musician management. This concentration will prepare graduates to work within the
myriad of licensing agreements and performance rights issues that face the music industry today.

PROJECTS
All degree candidates who complete the Bachelor of Arts in Entrepreneurship program will have the

opportunity to produce a series of original projects designed to build a creative digital portfolio of
professionally produced content including:

L7 BUSINESS PLANS

L7 MARKETING STRATEGIES

L7 ELEVATOR PITCHES

L7 CASE STUDIES

L7 COLLABORATIVE DIGITAL CONTENT
L7 INVESTOR’S DECKS

L7 STRATEGIC PLANS
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BA ENTREPRENEURSHIP [MUSIC BUSINESS] BY SEMESTER

SEMESTER ONE
Camputer Proficiency Lab...n, 0
The Studio Schoal First Year EXperience. ..., 1
English Composition ... 3
Callaboration Lab I: Integrated Production Warkshap....2
Stories, Mediums + GENIES ..., 2
STOMY Lab i 1
Business + Entertainment Law ..., 3
Digital Marketing + Social Media ..., 3
Collaboration Lab II: Branding Digital Platfarms .............. 1
Total 16
SEMESTER THREE
ANTAIOPOIOGY v 3
Intellectual Property in Media ..., 3
Digital Entrepreneurship ..., 3
Principles of ACCOUNTING .o 3

Film Aesthetics

Total 15

SEMESTERTWO

Innovation and the ENtrepreneur ..., 3

AMEriCan CINBMA. ..o 3

Intro to Producing Film ., 3

Producing Digital Media ..., 3

Independent Feature Film Finance,

Festivals + Distribution ..., 3
Total 15

SEMESTER FOUR

Oral CommuNiCationS .., 3

Infarmation Systems + Technology.....c..cviiieiinnn, 3

Entertainment Contracts + NegotiationsS.......ccccevvievne. 3

Global Entrepreneurship + Markets....c.coviinninnnn, 3

Marketing + Research Methods

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE
Introduction to Statistical ANalysis ..o 3
Producing Low Budget FilmS.......ccoiiiiii,

Organizational Behavior + Leadership
Idea To Execution: The Business Plan

Angels, Venture Capital + Crowdfunding ..., 3

Callaboration Lab IIl: Program Driven Collabaorations....1
Total 16

SEMESTER SEVEN

Social Entrepreneurship + Ethics.... .3

PSYCROIOGY i 3
Music Publishing + Distribution........ceiiiiin, 3
MUSIC ABSTRETICS v 3
INCUBATOr Lab . 1
[INEEINSRIP o 1
Caollaboration Lab IV: Web Series Development.............. 1

Total 15

SEMESTER SIX
PRYSICS ot 3
Micra + Macro ECONOMICS ..o 3
Sustainahility and the Enviranment ..., 3
Music Law, Cantracts + Negotiation ..., 3
Musician Management ..., 3
Incubator Lab
Total 16
SEMESTER EIGHT
PRITOSOPNY v 3
MUSIC SUPEBIVISION ..o 3
Producing Tours + Live EVENES ..o, 3
Entrepreneurs on Entrepreneurship....onn, 3
INCUBAtOr Lab i 1
INEEINSHIP oo 1
Caollaboration Lab V: Industry Portfolio.....cie 1
Total 15
123 TOTAL PROGRAM HOURS
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CAREERS

The music industry is experiencing dynamic change because of digital technology and emerging release
platforms. A degree in Entrepreneurship with a concentration in Music Business will give you a holistic
understanding of today's music industry and the dynamic industries it interacts with including Film,
Television, On-line Media and Interactive Gaming. This degree is a path to careers as an Entertainment
Entrepreneur, Record Producer, Music Industry Executive, Tour Manager, Venue Programer or Artist
Representative.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional career in film, television and digital media as an
entrepreneur with artistic sensitivity, creativity, and integrity.

Demonstrate a comprehensive understanding of creative collaboration, marketing savvy and
entrepreneurial vision with a creative portfolio of original digital content and business plans.

Gain a working knowledge of the growing number of fields impacting entrepreneurs today including
business, law, accounting, marketing, finance, project management and social media.

Explore a deeper study in the field of Music Business targeting the dynamic changes affecting this
industry and the opportunities being created for artists and entrepreneurs with the ability to collaborate
and innovate.
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BA ENTREPRENEURSHIP [ENTERTAINMENT MEDIA]

The Bachelor of Arts in Entrepreneurship is an intensive four-year program that combines core
entrepreneurship training with exclusive business and general education courses to offer an innovative
curriculum designed by industry experts, education leaders and entertainment entrepreneurs. All students
of this program take comprehensive sequences in Entrepreneurship, Business Law, Finance, Intellectual
Property, Advertising, Promotion, Marketing, Management and other concentration-specific courses.

In addition to programmed course projects, all students of Studio School’s BA in Entrepreneurship will have
opportunities to work on professional projects with film and television production companies, digital/web
studios, music publishers, guilds, casting agencies, talent agencies, and sports organizations.

As Studio School is committed to training students from all our programs to operate as self-sufficient
artists, the entrepreneurial mindset is a quality that defines our community, which empowers students to
create original content and grow audiences through digital distribution.

In the Entertainment Media concentration, students will take a focused sequence of courses that address
the changing landscape of film, TV and digital media. They will cover topics ranging from creative material
acquisition and development to marketing and distribution of finished products. Students of this track will

study the financial structures of the entertainment business as well as “pitch” strategies for striking deals
and selling ideas.

PROJECTS
All degree candidates who complete the Bachelor of Arts in Entrepreneurship program will have the

opportunity to produce a series of original projects designed to build a creative digital portfolio of
professionally produced content including:

L7 BUSINESS PLANS

L7 MARKETING STRATEGIES

L7 ELEVATOR PITCHES

L7 CASE STUDIES

L7 COLLABORATIVE DIGITAL CONTENT
L7 INVESTOR’S DECKS

L7 STRATEGIC PLANS
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BA ENTREPRENEURSHIP [ENTERTAINMENT MEDIA]

BY SEMESTER

SEMESTER ONE
Camputer Praficiency Lab...., 0
The Studio Schoal First Year Experience......cccccvveins 1
English Composition ... 3
Callaboration Lab I: Integrated Production Waorkshap....2
Stories, Mediums + GENIES ..o 2
SEAMY Lah v, 1
Business + Entertainment Law ..., 3
Digital Marketing + Social Media ..., 3
Collabaration Lab II: Branding Digital Platfarms .............. 1
Total 16
SEMESTER THREE
ANThroPOIOgY v 3
Intellectual Property in Media ..., 3

Digital Entrepreneurship
Principles of Accounting
FilmM ABSTRELICS ©iiiii 3

Total 15

SEMESTERTWO

Innovation and the Entrepreneur ..., 3

American CiNeMa. ... 3

Intro to Producing Film ., 3

Producing Digital Media ..., 3

Producer’'s PErspective s, 3
Total 15

SEMESTER FOUR

Oral ComMmUNICATIONS ..o e 3

Information Systems + Technology ...,

Entertainment Contracts + Negotiations.

Global Entrepreneurship + Markets ...,

Marketing + Research Methods ..., 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

Introduction to Statistical Analysis ... 3
Producing Low Budget FilmS....ccooviiii 3
Organizational Behaviar + Leadership.......cciiiinn, 3
Idea To Execution: The Business Plan ......

Angels, Venture Capital + Crowdfunding
Caollaboration Lab Ill: Program Driven Collaborations....1

Total 16
SEMESTER SEVEN
Social Entrepreneurship + EthicS...ciiiiiiinn 3
PSychology ..o .3
Entertainment Marketing + Distribution ... 3
ANalytics + Tracking .o 3
INCubator Lab ... 1
INEEIMSNIP oo s 1
Caollaboration Lab IV: Web Series Development.............. 1

Total 15

SEMESTER SIX
PRYSICS it 3
Micro + Macro ECONOMICS ..o, 3
Sustainahility and the Enviranment ...,
Entertainment Agency + Management
Literary Acquisition + Development ...,
INCUBator Lab .., 1
Total 16
SEMESTER EIGHT
PhilOSOPNY (v
Pitch Strategies for Film, TV + Digital Media
Entertainment FiNanCe ..o,
Entrepreneurs an Entrepreneurship.....in, 3
INCUBAtOr Lab ., 1
INTEINSHIP v 1
Caollaboration Lab V: Industry Portfolio....coviiiinnns 1

Total 15

123 TOTAL PROGRAM HOURS
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CAREERS

The Entertainment Media field is experiencing dynamic changes because of the influence of shifting
audience demographics, release platforms and digital production modalities. Periods of dramatic change
create unique opportunities for the entrepreneurs and innovators who are prepared to adapt and lead. This
degree is a path to careers as an Entertainment Entrepreneur, Film and Television Producer, Online Content
Creator, Development Executive or Media Strategist.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional career in film, television and digital media as an
entrepreneur with artistic sensitivity, creativity, and integrity.

Demonstrate a comprehensive understanding of creative collaboration, marketing savvy and
entrepreneurial vision with a creative portfolio of original digital content and business plans.

Gain a working knowledge of the growing number of fields impacting entrepreneurs today including
business, law, accounting, marketing, finance, project management and social media.

Explore a deeper study in the field of Entertainment Media targeting the dynamic changes affecting this
industry and the opportunities this creates for artists and entrepreneurs with the ability to collaborate
and innovate.
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BA ENTREPRENEURSHIP [SPORTS MEDIA + MARKETING]

The Bachelor of Arts in Entrepreneurship is an intensive four-year program that combines core
entrepreneurship training with exclusive business and general education courses to offer an innovative
curriculum designed by industry experts, education leaders and entertainment entrepreneurs. All students
of this program take comprehensive sequences in Entrepreneurship, Business Law, Finance, Intellectual
Property, Advertising, Promotion, Marketing, Management and other concentration-specific courses.

In addition to programmed course projects, all students of Studio School’s BA in Entrepreneurship will have
opportunities to work on professional projects with film and television production companies, digital/web
studios, music publishers, guilds, casting agencies, talent agencies, and sports organizations.

As Studio School is committed to training students from all our programs to operate as self-sufficient
artists, the entrepreneurial mindset is a quality that defines our community, which empowers students to
create original content and grow audiences through digital distribution.

The professional sports industry plays an increasingly important part of the global entertainment landscape.

Our Sports Media + Marketing concentration offers students the opportunity to focus specifically on the
issues most pertinent to managing careers in professional sports. Topics covered include sports media,
sports marketing, sports law, sponsorship, licensing, producing events, managing in-venue experiences and
team operations.

PROJECTS
All degree candidates who complete the Bachelor of Arts in Entrepreneurship program will have the

opportunity to produce a series of original projects designed to build a creative digital portfolio of
professionally produced content including:

L7 BUSINESS PLANS

L7 MARKETING STRATEGIES

L7 ELEVATOR PITCHES

L7 CASE STUDIES

L7 COLLABORATIVE DIGITAL CONTENT
L7 INVESTOR’S DECKS

L7 STRATEGIC PLANS
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BA ENTREPRENEURSHIP [SPORTS MEDIA + MARKETING]

BY SEMESTER

SEMESTER ONE
Camputer Praficiency Lab...., 0
The Studio Schoal First Year Experience......cccccvveins 1
English Composition ... 3
Callaboration Lab I: Integrated Production Waorkshap....2
Stories, Mediums + GENIES ..o 2
SEAMY Lah v, 1
Business + Entertainment Law ..., 3
Digital Marketing + Social Media ..., 3
Collabaration Lab II: Branding Digital Platfarms .............. 1
Total 16
SEMESTER THREE
ANThroPOIOgY v 3
Intellectual Property in Media ..., 3

Digital Entrepreneurship
Principles of Accounting
FilmM ABSTRELICS ©iiiii 3

Total 15

SEMESTERTWO

Innovation and the Entrepreneur ..., 3

American CiNEMa. ..o 3

Intro to Producing Film ., 3

Producing Digital Media ..., 3

Independent Feature Film Finance,

Festivals + Distribution ..., 3
Total 15

SEMESTER FOUR

Oral CommuUuNICatioNS v 3

Information Systems + Technology ...,

Entertainment Contracts + Negotiations.

Global Entrepreneurship + Markets ...,

Marketing + Research Methods ..., 3

Total 15

PLEASE NOTE THIS SCHEDULE IS SUBJECT TO CHANGE. DESCRIPTIONS FOR ALL COURSES
ARE AVAILABLE IN THE BACK SECTION OF THIS CATALOG.

STUDENTS ARE ENCOURAGED TO TAKE ONE ELECTIVE PER SEMESTER AS SCHEDULE PERMITS



SEMESTER FIVE

Introduction to Statistical Analysis ... 3
Producing Low Budget FilmS....ccooviiii 3
Organizational Behaviar + Leadership.......cciiiinn,
Idea To Execution: The Business Plan ......

Angels, Venture Capital + Crowdfunding
Caollaboration Lab Ill: Program Driven Collaborations....1

Total 16
SEMESTER SEVEN
Social Entrepreneurship + EthicS...ciiiiiiinn 3
PSychology .o .3
Athlete Management + Team Operations ..., 3
Sports Law + CONTractS ..o 3
INCubator Lab ... 1
INEEIMSNIP oo s 1
Caollaboration Lab IV: Web Series Development.............. 1

Total 15

SEMESTER SIX
PRYSICS it 3
Micro + Macro ECONOMICS .o 3
Sustainahility and the Enviranment ..., 3
Sports Marketing
SPOrtS MEAIA vvvvie s
INCUBator Lab .., 1
Total 16
SEMESTER EIGHT
PhilOSOPNY (v 3
Producing Sparts EVENTS .o 3
Sports Sponsorship + LICENSING. s 3
Entrepreneurs on Entrepreneurship.....n, 3
Incubator Lab....iii 1
INTEINSHIP v 1
Caollaboration Lab V: Industry Portfolio.....ciiiinnns 1
Total 15
123 TOTAL PROGRAM HOURS
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CAREERS

Today's Sports Media and Marketing professionals face the same challenges and opportunities as

other media professionals and entrepreneurs - only more intensely. Sports media and branding is now
dynamically engaged with the film, television, online and interactive game spaces. A working knowledge

of all these fields is necessary to navigate during this period of dynamic change. This degree is a path to
careers as an Entertainment Entrepreneur, Sports Agent, Franchise Executive, Marketing Strategist, Athlete
Representative or Sports Venue Manager.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional career in film, television and digital media as an
entrepreneur with artistic sensitivity, creativity, and integrity.

Demonstrate a comprehensive understanding of creative collaboration, marketing savvy and
entrepreneurial vision with a creative portfolio of original digital content and business plans.

Gain a working knowledge of the growing number of fields impacting entrepreneurs today including
business, law, accounting, marketing, finance, project management and social media.

Explore a deeper study in the field of Sports Media and Marketing targeting the dynamic changes affecting
this industry and the opportunities this creates for athletes, executives and entrepreneurs with the ability to
collaborate and innovate.
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POST-BACC CERTIFICATE, ENTREPRENEURSHIP

The purpose of the Entrepreneurship Post-Baccalaureate program is to assist mature students who have
already completed an undergraduate degree receive industry-specific training. These skills will be taught
on a studio lot, using state of the art equipment, working with active industry professionals in a unique
collaborative, entrepreneurial culture that will prepare them to create the opportunities they need to
succeed in today's dynamically changing workplace.

Our students will take a focused sequence of courses that address the changing landscape of film, TV
and digital media. They will cover topics ranging from creative material acquisition and development

to marketing and distribution of finished product. Students will study the financial structures of the
entertainment business as well as “pitch” strategies for striking deals and selling ideas. They will be
supported in finding internships in the market segments they wish to pursue and will develop innovative
new ventures under the guidance of industry experts in our Incubator Lab.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared to pursue a professional career in film, television and digital media as an
entrepreneur with artistic sensitivity, creativity, and integrity.

Demonstrate a comprehensive understanding of creative collaboration, marketing savvy and
entrepreneurial vision with a creative portfolio of original digital content and business plans.

Gain a working knowledge of the growing number of fields impacting entrepreneurs today including
business, law, accounting, marketing, finance, project management and social media.

Explore a deeper study in the field of Sports Media and Marketing targeting the dynamic changes affecting
this industry and the opportunities this creates for athletes, executives and entrepreneurs with the ability to
collaborate and innovate.



]
POST-BACC CERTIFICATE, ENTREPRENEURSHIP

BY SEMESTER

SEMESTER ONE [SPRING] SEMESTER TWO [SUMMER]
Entertainment Business Law .......... 3  Media Accounting,
Intellectual Property in Media......... 3 Budgeting + Scheduling.......ccoovvvnn. 3
Digital Marketing + Social Media...3  Collaboration Lab 1:
Strategic Planning.....cviiinn, 3 Entrepreneur EXpo......nnn, 3
[EIECTIVE] i 3 Production Contracts + Negatiation... 3
Total15 Entrepreneurial Branding .....cocevienne. 3
[EIBCHIVE] i 3
Total 15
PROJECTS

SEMESTER THREE [FALL]

Film Financing:

Independent + Mainstream.................. 3

Creative Content

Acquisition + Distribution.......ccccccovvivn, 3

Entertainment Project Management...3

Innovation & The Entrepreneur............. 3

[EIBCHIVE] i 3
Total 12

All degree candidates who complete the Post-Bacc Certificate in Entrepreneurship will have the opportunity
to produce a series of original projects designed to build a creative digital portfolio of professionally

produced content including:

L7 BUSINESS PLANS L7 COLLABORATIVE DIGITAL CONTENT
L7 MARKETING STRATEGIES L7 INVESTOR’S DECKS
L7 ELEVATOR PITCHES L7 STRATEGIC PLANS

L7 CASE STUDIES

CAREERS

The Entertainment Media field is undergoing dynamic change because of the influence of shifting
audience demographics, release platforms and digital production modalities. Periods of dramatic
change create dynamic opportunities for the entrepreneurs and innovators who are prepared to
adapt and to lead. This certificate is a path to careers as an Entertainment Entrepreneur, Film and
Television Producer, Online Content Creator, Development Executive or Media Strategist.
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POST-BACC CERTIFICATE, FILM + DIGITAL CONTENT

The purpose of the Film + Digital Content Post-Baccalaureate program is to assist students who have
already completed an undergraduate degree receive industry-specific training. These skills will be taught
on a studio lot, using state of the art equipment, working with active industry professionals in a unique
collaborative, entrepreneurial culture that will prepare them to create the opportunities they need to
succeed in today’s dynamically changing workplace.

Our students receive an immersive introduction to all facets of the creative process from initial idea through
production and post including courses in Producing, Directing, Screenwriting, Editing and Cinematography.
Faculty is comprised of industry professionals and leaders who are passionate about craft, discipline,
professionalism and artistic excellence. In contrast to other programs, our students work with advanced
production packages from the beginning to master the medium, learn industry standard best practices

and create a polished portfolio of creative work to serve as a powerful introduction to the industry upon
completion of the program.

STUDENTS WHO COMPLETE THIS PROGRAM...

Are powerfully prepared pursue a professional career in film, television and digital media production as an
entrepreneur with artistic sensitivity, creativity, and integrity.

Demonstrate a comprehensive understanding of visual storytelling, structure, technology and professional
film production skills with a creative portfolio of original digital content.

Master the command of the various team functions and roles in film, television and commercial production
with professional best practices.

Explore a deeper study in Directing that includes style, aesthetics, working with actors, set etiquette, script
development and project management skills.



POST-BACC CERTIFICATE, FILM + DIGITAL CONTENT
BY SEMESTER

SEMESTER ONE [SPRING] SEMESTER TWO [SUMMER] SEMESTER THREE [FALL]
Film Craft Foundation........ccccovev 3 Cinematographer’s Vision .......cc...... 3 Editor’'s EXpression ..., 3
Dramatic Storytelling......cooovevvinnn 3 American Cinema ..o, 3 Producer’s Initiative ..., 3
Aesthetics of Cinema......ccovvvnn, 3 Feature Screenwriting......coooevvviri, 3 Directing: Capstone Project.............. 3
Caollaboration Lab 1: Acting For DIirectors ... 2 Innovation & The Entrepreneur......... 3
Branding Digital Platforms............... 1 [EIECHIVE] .o 3 [EIBCHIVE] i 3
[EIBCHIVE] i 3 Total 14 Total 15
Total 13
PROJECTS

All degree candidates who complete the Post-Bacc Certificate in Entrepreneurship will have the opportunity
to produce a series of original projects designed to build a creative digital portfolio of professionally
produced content including:

L7 SILENT NARRATIVE SHORT FILM L7 CINEMATOGRAPHY REEL
L7 FIVE MINUTE SYNC SOUND FILM L7 DOCUMENTARY SHORT FEATURE
L7 1 FEATURE LENGTH SCREENPLAY L7 ADVANCED DIRECTING
CAPSTONE PROJECT
CAREERS

You can do more with a Post-Bacc in Film + Digital Content than just direct Movies, TV Shows, and
Commercials. You could also choose camera angles and actions as a Cinematographer. Decide

the look of every background and set piece as an Art Director. Arrange scenes to tell stories in

the most dramatic way as an Editor. Or heighten the cinematic experience with audio effects as a
Sound Designer. It's a path to all these incredible careers, as well as Creative Director, Digital Content
Director, Broadcast/News director, and more. Make the most of your unique creative vision with a
The Post-Bacc certificate in Film + Digital Content.
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ACADEMICS

ACADEMIC APPEAL

A student may appeal an academic decision.
See the student handbook for the Academic
Appeal Policy and Procedure.

ACADEMIC PROBATION

If a student’s semester grade point average falls
below the requirement for satisfactory progress,
that student will be placed on academic
probation for the next semester. Should a
student fail to attain a 2.0 or higher at the end

of that semester, they will be considered in
unsatisfactory progress.

ACCREDITATION

Studio School is accredited as a branch
campus of Hussian College located at 111 S.
Independence Mall East, Suite 300, Philadelphia,
PA 19106, by the ACCREDITING COMMISSION
OF CAREER SCHOOLS & COLLEGES. ACCSC
can be reached by writing to ACCSC, 2101
Wilson Boulevard, Suite 302, Arlington, Virginia
22201, or by telephone at 703.237.4212.

ATTENDANCE + LATENESS

All students must attend every class.
Absences will negatively affect grades and
academic progress.

All students are expected to arrive for class on
time. Any students arriving after roll call but
prior to twenty (20) minutes after the scheduled
start of class will be considered tardy. Three (3)
instances of tardy in the same class equates to
one unexcused absence *

Any student arriving later than 20 minutes after
the scheduled start of class will be considered
absent for that class.*

An absence is defined as one missed class.
An absence does not refer to a day of classes
missed, but rather each class missed in

an absence. If you leave class early, it is

at the discretion of your instructor to mark
you “absent.”

Three (3) tardies = one (1) absence*

Three (3) unexcused absences will result in a
drop of one letter from your final grade *

Four (4) unexcused absences will result in
failure for the course *

*PLEASE NOTE: These are the minimum
standards for all Studio School courses. Certain
programs/ courses may have more stringent
policies. Please confirm with your instructor.

ABSENCE PROTOCOL

If you know you will be missing class(es) on any
given day, contact the school registrar or your
faculty member at least one hour prior to the
start of class .

In the event of an extenuating circumstance,
a student may request an excused absence.
An excused absence is one for which the
student presents supporting documentation
and receives written permission from the
Dean of Academic Affairs and the student’s
Program Director no fewer than 24 hours in
advance of the scheduled class start time

in the case of a foreseeable circumstance
or as soon as possible in the case of any
unforeseeable circumstance.

Circumstances for which excused absences
may be considered include observance of
religious holiday, illness, wedding, funeral,
jury duty, legal matter or professional
opportunity. Absences for professional
opportunity (important audition, educationally
or professionally significant work on set,
career-advancing conference or festival) will
be granted at the discretion of the Dean of
Academic Affairs and the student’s Program
Director and will only be considered for students



in good standing who can demonstrate that
their absence will not adversely impact their
academic progress and that the professional
opportunity will be of extraordinary benefit to
their overall artistic and/or career development.

If a student is granted an excused absence,

the student may miss class without above-
referenced penalty but will be in all cases
responsible for the material covered during
class. To demonstrate attainment of class
material, a student may be required to complete
additional or alternate assignments at the
request of the Instructor.

Class Observation Attendance Policy

Students are invited to observe classes when
they do not believe they are physically able to
participate. All students who observe will be
marked present but only students with a note
from a healthcare provider regarding their
inability to participate in physical activity will
receive a positive participation grade for that
class period. This note should be presented
to their instructor at the start of class or as
soon as possible. Students excused from
physical activity will be able to earn a positive
participation grade through an alternate
assignment to be assigned at the instructor’s
discretion and completed during the class
period. Students not excused from physical
participation will receive a participation grade
of “0” regardless of completion of any alternate
participation assignment. The intent of this
policy is to underline the importance of class
participation as medically appropriate for

all students.

CAMPUS HOURS +
CLASS LOCATIONS

The Studio School campus facilities and labs are
open to students Monday through Friday from
8:00 am to 9:00 pm with evening and weekend
hours by appointment. The Administration
Office is open Monday through Friday for all
student services from 9am until 6pm excluding

holidays, school breaks and special events. All
classes are held on campus at Los Angeles
Center Studios located at 1201 W 5th Street,
Los Angeles, CA 90017.

CLASS SIZE

Studio School seeks to maintain a nurturing
community. Class size for many craft and
production classes is limited to 14 students.
This allows our faculty to have substantial
quality time with every student. Lecture classes,
general education courses, dance studio
classes or Collaboration Labs may be larger but
only when this is consistent with the learning
goals for that course.

CLASS STANDING

Your class standing—also referred to as
academic level—is determined by the number of
credits completed.

Freshman 0 - 29 credits

Sophomore 30 - 59 credits

Junior 60 - 89 credits

Senior 90 - 120 credits
CODE OF CONDUCT

While on campus at LA Center Studios, it is vital
that students demonstrate professionalism

and maintain appropriate conduct at all times.
Students must adhere to the STUDENT CODE
OF CONDUCT in the STUDENT HANDBOOK and
all policies and procedures applicable to Studio
School and LA Center Studios. Students are
strictly prohibited from interrupting any working
professional or physical set environment at
LACS—including celebrities who may be on
location. These individuals are professionals in
their working environment, which is purposefully
designed for their security and safety

from harassment.
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COURSE REPETITIONS

Should a student repeat a course to earn a
higher grade, that grade will replace the lower
original grade for their permanent transcript
record and GPA calculations. The current tuition
in place at the time shall be charged for the
repeated course. Certain courses may be taken
multiple times for credit. See course listings

for details.

CREDIT DESIGNATION

The ratio of clock hours to credit hours for
Lecture Classes is one credit hour for each
fifteen hours of clock hours plus thirty hours

of outside preparation; and for Lab/Studio
Classes, one credit hour for each thirty clock
hours of laboratory work plus necessary
outside preparation. Courses may be both a
combination of lecture and studio depending on
the content of the course. For Externships, one
credit is equivalent to 45 clock hours.

CURRICULUM + SCHEDULING

Studio School reserves the right to cancel,
reschedule or combine classes; to change
instructors; to adjust tuition, fees or class size;
and to alter curricula. The school reserves the
right to deny any student permission to enter or
continue a course of study.

DEAN’S LIST

Students who take at least 12 credits in a
semester and earn a GPA of 3.50 or higher (out
of 4) are awarded placement on the Dean’s List
at the end of each semester. Student’s who earn
a GPA of 4.0 are awarded placement on the
President’s List.

ELECTIVE COURSES

Elective course offerings vary by program

and availability. Elective selections may be
required for specific concentrations or chosen
by students for enhanced learning and skills

development. Students who wish to take
elective courses that are not required for
graduation must request approval from the
Dean of Academic Affairs, Program Directors
and course instructor Students requesting an
elective course in any department must meet
any prerequisites necessary, be a student in
good standing with a minimum cumulative

GPA of 3.0, incur no liability or scheduling
adjustments to their primary semester schedule
and not displace any students wishing to

take the class as a required course. Students
taking elective courses outside their major or
department may be restricted from participating
in public performances or special projects
associated with an individual course.

EQUIPMENT POLICIES

Any class or independent project for which
students will be checking out equipment or
using school resources requires the Greenlight
Process. All students will learn about this
process during their Orientation Week and

in their foundation production courses. This
process has been designed to expedite
resource requests, coordinate student projects
and teach production best practices that will
prepare graduates for the challenges of real
world production. For more information on the
Greenlight Process please consult the Student
Handbook.

GENERAL EQUIPMENT
RESERVATION POLICIES

You will be able to reserve equipment specific

to the class in which you are currently enrolled.
Please refer to your course guide and instructor
for guidance as to what equipment is available
to you. All reservations must be made at least
24 hours in advance, but it is suggested that you
start the process at least one week in advance.
Changes to reservations will be allowed on

a case-by-case basis and with respect to
equipment available.



Equipment Check In Times:
Monday—Friday, 8:30am to 1:30pm

Equipment Check Out Times:
Monday—-Thursday, 8:30am to 3:30pm

Equipment Reservations may be submitted up
to one (1) month in advance of proposed check
out date, but will require a production code as
generated by Greenlight.

Reservations that fall on weekends (i.e. Friday,
Saturday or Sunday) must be picked up the
Thursday afternoon before the set date of the
reservation. To return equipment over weekends
prior coordination and availability of Faculty
must be locked in place prior to equipment
reservation and check out.

You are to personally pick up and return all
equipment reserved and checked out under
your name. If a situation warrants itself that you
need another student to check out or return your
reservation, prior arrangements must be made
with an equipment supervisor.

During your equipment checkout, it is your
responsibility to allow for enough time to
properly test each piece of equipment.

During checkout, inform the Equipment
Technician assisting you if you see any damage
or irregularities immediately.

CHANGES, CANCELLATIONS,
AND LATE PICK-UPS

Alterations to reservations may be requested in
person or by sending an email to equipment@
Studio Schoolschool.org.

Pick up your reservations on time. Failure to
call or complete a reservation one hour past
your scheduled pick-up time may result in the
reservation being canceled.

Early returns or checkouts without Equipment
Supervisor approval will not be accepted.

Reservation renewal must have prior approval.

Please be patient if your reservation checkout or
return time is delayed due to a class reservation
or administrative matter. We respect your time
and will take care of you as soon as possible.

FACULTY MENTORSHIP +
ACADEMIC ADVISING

Mentorship is an essential aspect of the Studio
School educational experience. Students are
nurtured to gain the essential skills they need
to gain entry into their profession and the
apprenticeship continues as students gain
mastery, develop their unique voices and chart
their path upon graduation. Mentorship starts
with our Faculty Advisement program - informal
meetings at the student’s request or as needed
to support the student’'s academic progress.
All class projects progress under faculty
Mentorship and faculty Mentorship may be
available for independent projects as well.

FULL-TIME VS. PART-TIME STUDIES

Students taking fewer than 12 units of study

per semester are considered part-time students,
while students taking 12 or more units per
semester are considered full-time students.
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GRADING POLICY + CHART

Faculty members are expected to provide
students timely feedback on all graded
assignments, performances and projects.
Through Populi, Studio School’s online learning
management system, students are always

to have access to their current academic
performance. Faculty Advisors will monitor
students’ academic progress and will meet

with students who are struggling to discuss
strategies for improving academic performance.

Grade Grade Point Average

A+ 4.0

A 4.0

A- 3.7

B+ 58

B 3.0

B- 2.7

C+ 2.3

C 2.0

C- 1.7DIP

D+ 13

D 10

F 0.0 (failing)

I Incomplete

WP/WF Withdrew Passing/Failing
P/NP Pass/No Pass

AW Administrative Withdrawal

(excessive absences]

GRADUATION HONORS

Graduation with honors is granted to
undergraduate students who achieve high

grade point averages. Excellence is recognized
at three levels: Cum Laude (3.50-3.64), Magna
Cum Laude (3.65-3.79), and Summa Cum Laude
(3.80-4.00).

GRADUATION REQUIREMENTS

All students who have completed the required
courses with a minimum credits listed below
and have achieved a minimum cumulative grade
point average of 2.0 will receive a Bachelor of
Fine Arts Degree with diploma.

BFA Film + Digital Content

[All Concentrations) .....cocococeceeeeee. 125 Credits
BFA Acting [Film + Television]............. 121 Credits
BFA Contemporary Musical

Theatre + Film ..o 128 Credits
BFA Commercial Dance ...................... 127 Credits
BFA Art [All Concentrationg] ............. 124 Credits
BA Entrepreneurship

[All Concentrations)......cococececeeceeeen. 121 Credits
LOCATION REQUESTS

Location requests can be made online at
studioschool.org/locationrequest and must be
approved throughout the Greenlight Process.

STUDIO SCHOOL LOCATIONS

Locations are available for reservation,
depending on availability and staff schedules.
Regularly scheduled classes have highest
priority on location requests. Reservations
must be made at least 24 hours in advance but
many classes have deadlines that are much
earlier. Please check in with your instructor

or the Production and Scheduling Supervisor
to confirm that your desired location can

be reserved.

You must include the use of any Special
Conditions (smoke, water, vehicles, etc.) in your



location request. All locations must be returned
to their original state upon leaving. A staff or
faculty member must be on site during your
reservation. Depending on availability, a facility
fee may be associated with the reservation.

LOS ANGELES CENTER
STUDIOS LOCATIONS

Locations owned by LACS are available for
reservation, depending on availability and staff
schedules. LACS Locations that aren't being
used by an outside production, or any other
tenant at LACS is subject to potential use,
pending arrangements with LACS. As a student
or staff member, you should never contact
Production Services. Reservations must be
made at least 72 hours in advance—preferably a
week or more.

You must include the use of any Special
Conditions (smoke, water, vehicles, etc.) in your
location request. Props may not be moved
from one set to another. All locations must be
returned to their original state upon leaving.

Requests made for the weekend are subject to
a facility fee, pending Studio School and LACS
Staff schedules. All locations are subject to
cancellation.

LOST/DAMAGED WORK
OR PROPERTY

Although School takes precautionary
measures to protect student artwork and
personal property, the school cannot assume
responsibility or liability for damage to, or loss
of same.

REQUEST FOR AN INCOMPLETE

A student may petition for an Incomplete by
completing the Incomplete Request Form.
Only under well-documented extraordinary
extenuating circumstances will an Incomplete

Request will be approved by the course
instructor and Dean of Academic Affairs. An
incomplete grade must be made up thirty

(30) days after the end of the semester or all
incomplete assignments will be given 0 points
and the course grade finalized accordingly.

NATIONAL HONORS SOCIETY

Students in their senior year, who have a
cumulative grade point average of 3.5 or higher,
will be nominated to membership in Alpha Beta
Kappa, a National Honor Society that recognizes
the outstanding academic achievement in one's
field of study.

PASS/NO PASS POLICY

Upon approval from the Faculty and the Dean
of Academic Affairs, a student may petition

to take one course per semester as a Pass/

No Pass. Student must submit this petition

no later then the end of the 2nd week of the
semester. Student must pass the class with a
grade of C or higher to earn the P. Any grade
below the grade of C will earn a NP and no units
will be earned. Once approved the Pass/No
Pass option can not be reversed. Only General
Education and Elective courses are available for
the Pass/No Pass option.

PERSONAL CONDUCT

The school is dedicated to providing a

setting and atmosphere for learning, and the
development of professional skills. Encouraging
this purpose, students are expected to respect
the rights of others and adhere to acceptable
standards of personal conduct with maturity
and responsibility. Students are expected

to comply with the policies and procedures
described in the Student Handbook. Conduct
inconsistent with these expectations will result
in disciplinary actions.
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PRESENTATION DISMISSAL POLICY

A student who is placed on Academic,
Attendance or Disciplinary Probation for any
reason will not be allowed to audition for and/or
participate in any performance for that semester
including, but not limited to showcases, in-
house presentations or industry events and
more. Students not permitted to perform must
still attend and participate in all classes.

PROFICIENCY CREDIT

Credit is on the basis of an exam, makeup
project or portfolio evaluation or when a
student can provide evidence through external
development or performance. Transfer and
proficiency credits are applied to the total
credits required for graduation. They do not
have a grade point value and are not computed
in the GPA.

PROGRAM LENGTH

Four academic years

8 semesters

2 semesters per academic year

16 weeks per semester

32 weeks per year

Approximately 15 credits per semester

The maximum time frame allowed to complete
the program of study shall not exceed 1.5 times
the normal duration of the program.

RE-ADMISSION

A student who has given written notice and
interrupted his or her education in good
academic standing, may simply contact

the Admissions Department to begin the
re-admission process. A student who has
been terminated for unsatisfactory progress,
excessive absences or other reasons may be
re-admitted after one semester. The student
must re-apply in writing, stating how the

conditions for termination have been resolved
and, if accepted, may then be reinstated on
probationary status.

RIGHT OF
PUBLICATION/EXHIBITION

The school reserves the right to reproduce

the best student work and to use videos and
photographs of students and faculty in classes,
and school activities, in its literature and
promotion. The school also reserves the right to
select student work for exhibition in school and
external presentations for educational purposes.
Although the school will take all precautionary
measures to protect the artwork, the school
cannot assume responsibility or liability for,
damage to, or loss of same.

SATISFACTORY PROGRESS

Student eligibility for certain state and federal
programs of student financial aid depends upon
maintaining satisfactory academic progress in
their program and completion of their degree in
accordance with this policy. However, students
should be informed that this policy applies
equally to full-time and part-time students as
well as students that do not receive financial
aid. The student aid programs affected by the
satisfactory academic progress policy are:

Federal Pell Grant

Federal Supplemental Education
Opportunity Grant (SEQG)

Federal Work-Study Program

Federal Subsidized and Unsubsidized
Stafford Loan

Federal PLUS Loan

Compliance with satisfactory progress is
determined at the end of each academic year
(September through May) through evaluation

of individual student progress reports. To be
considered in satisfactory progress, Freshmen
students must achieve a minimum grade point
average of 1.75 for their first semester, and a
minimum cumulative grade point average of 2.0



for their second semester as well as complete

a minimum of 80% of their attempted credits
(i.e. completed credits/attempted credits) during
each semester. Sophomore, Junior, and Senior
students must maintain a minimum cumulative
grade point average of a 2.0 as well as complete
a minimum of 80% of their credits attempted
during each semester. Courses where a

student withdrew, failed, or was awarded no
credit count as attempted but not completed.
Credits transferred in will count as attempted
and completed. Students in all levels must be
working toward graduation requirements. Under
no circumstances may a student receive aid

for more than 150% of the published program
length (e.g. 4 year program must be completed
in no more than 6 years).

If a student fails to maintain satisfactory
academic progress with regard to the minimum
grade point average or completed credits at
the end of any academic year, the student will
be officially notified in writing by Studio School
and be placed on probationary status. The
probationary status will remain in place until
the end of the following academic year. During
probation, students will continue to be eligible
for federal student aid.

Studio School may place academic restrictions
on the student during the probationary period
to help ensure that the student successfully
reinstates satisfactory academic progress by
the end of the probationary period. Students
that fail to obtain a cumulative grade point
average in accordance with the minimum
standards of this policy or fail to complete the
minimum percentage of credits during the
probationary period will cease to be eligible for
federal student aid programs and all federal
student aid will be canceled. Students whose
aid is canceled are not eligible for additional
financial aid until the student completes all
necessary coursework or improves their GPA to
exceed the minimum threshold.

STUDENT COMPLAINT + GRIEVANCE
PROCEDURE

Any student wishing to address a grievance

or complaint may do so by scheduling an
appointment with either the Dean of Student
Services or Dean of Academic Affairs.Based
on the nature of the problem, the student will
be directed to the appropriate administrative
personnel. It is the intent of the school to
resolve any problem or concern in a positive,
efficient manner. If a student does not feel
that the school has adequately addressed a
complaint or concern, the student may consider
contacting the Accrediting Commission. All
complaints considered by the Commission
must be in written form, with permission from
the complainant(s) for the Commission to
forward a copy of the complaint to the school
for a response. The complainant(s) will be kept
informed as to the status of the complaint as
well as the final resolution by the Commission.
Please direct all inquiries to:

Accrediting Commission of Career Schools
and Colleges (ACCSC)

21017 Wilson Blvd., Suite 302

Arlington, VA 22201

(703) 247-4212

A copy of the Commission’s Complaint Form

is available at the school and may be obtained
by contacting the Student Services Office.
Additional information is outlined in the Student
Handbook issued at the beginning of each
academic year.

TERMINATION OF STUDENTS

In addition to unsatisfactory grades or academic
dishonesty, a student may be suspended or
expelled for discriminatory or unacceptable
behavior; malicious damage or theft of school
property; disorderly or disruptive conduct;
excessive absences; and the use, sale, or
possession of illegal drugs, weapons, narcatics,
alcohol or any other controlled substances.
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TRANSFER CREDIT + EVALUATION

Students who have previous college experience
can request evaluation for transfer credit
based on transcript review and supporting
documentation. Applicants may be required
to furnish additional materials such as
course descriptions, syllabi and reference
materials as needed. Studio School does
not currently have an formal articulation or
transfer agreement with any other college or
university so all requests are evaluated on a
case-by-case review.

Students may submit up to 30 credits

for consideration. Units may be earned at
institutions approved by the Bureau of Private
Postsecondary Education public or private
institutions of higher learning accredited by an
accrediting association recognized by the U. S.
Department of Education, or any institution of
higher learning, including foreign institutions,
if the institution offering the undergraduate
program documents that the institution of
higher learning at which the units were earned
offers degree programs equivalent to degree
programs approved by the Bureau of Private
Postsecondary Education or accredited by an
accrediting association recognized by the U.S.
Department of Education.

NOTICE CONCERNING TRANSFERABILITY
OF CREDITS AND CREDENTIALS EARNED
AT OUR INSTITUTION

The transferability of credits earned at Studio
School is at the complete discretion of an
institution to which may seek to transfer.
Acceptance of the credits or degree you earn is
also at the complete discretion of the institution
to which you may seek to transfer. If the credits
or degree that you earn at this institution are not
accepted at the institution to which you seek to
transfer, you may be required to repeat some

or all of your coursework at that institution. For
this reason you should make certain that your
attendance at this institution will meet your
educational goals. This may include contacting
an institution to which you may seek to transfer

after attending Studio School to determine if
your credits or degree will transfer.

REFUND + CANCELLATION POLICY

Rejection Any student who is rejected for
admission to Studio School will receive a full
refund of monies paid except for application fee.

CANCELLATION

All monies paid less application fee by an
applicant will be refunded following their
delivery of a written request for cancellation to
the Registrar’s Office within five (5) days after
signing an Enrollment Agreement. If unable to
provide a written request within five (5) days, the
student may preserve their right to a full refund
by verbally requesting cancellation from the
Registrar within five (5) days, and submitting the
formal written request within ten (10) days from
signing the Enrollment Agreement. Students

will not be entitled to a full refund if a written
request for cancellation is submitted after the
start of classes.

WITHDRAWAL PRIOR TO CLASSES

Students will receive a full refund of all tuition
and fees if they provide a written notice of
withdrawal to the Registrar no later than five (5)
days following their initial visit and opportunity
for inspection of the School facilities, but in

any event no later than ten (10) days prior to
the first day of classes. Students providing a
written notice of withdrawal to the Registrar,
which does not comply with the policy regarding
cancellation or inspection of School facilities,
but is provided before the start of classes,

will receive a full refund of all monies paid

to Studio School in excess of the $150.00
Enrollment Deposit.

REFUNDS AFTER THE START OF CLASSES

Students have the right to cancel his or her
program of instruction, without any penalty
or obligations, through attendance at the first



class session or the seventh calendar day after
enrollment, whichever is later. After the end

of the cancellation period, the student has the
right to stop school at any time; and he or she
has the right to receive a pro rata refund if he

or she has completed 60 percent or less of the
scheduled days in the current payment period in
the program through the last day of attendance.
Cancellation may occur when the student
provides a written notice of cancellation at the
following address:

Studio School
1207 W 5th St, Suite F-10
Los Angeles, CA 90017

This can be done by mail or by hand delivery.

The written notice of cancellation, if sent by mail,
is effective when deposited in the mail properly
addressed with proper postage.

The written notice of cancellation need

not take any particular form and, however
expressed, it is effective if it shows that the
student no longer wishes to be bound by the
Enroliment Agreement.

If the Enrollment Agreement is canceled the
school will refund the student any money he/
she paid, less a registration or administration
fee not to exceed $150, and less any deduction
for equipment not returned in good condition,
within 45 days after the notice of cancellation
is received.

Important Note: All monies to be refunded in
accordance with any provisions of this Refund
and Cancellation policy will be refunded within
forty-five (45) days from the date that Studio
School determines a student’s last date of
attendance, the date Studio School receives
written notice of cancellation, or the date that
a student fails to return from an approved
leave of absence. The Refund and Cancellation
policy will apply equally to students that are
administratively terminated from a Studio
School program. All refunds shall be paid to

the student unless payment to a lender or other
entity is required by the terms of a student
financial aid program in which Studio School
participates.

WITHDRAWAL FROM THE PROGRAM

You may withdraw from the school at any

time after the cancellation period (described
above) and receive a pro rata refund if you have
completed 60 percent or less of the scheduled
days in the current payment period in your
program through the last day of attendance.
The refund will be less a registration or
administration fee not to exceed $150.00, and
less any deduction for equipment not returned
in good condition, within 45 days of withdrawal.
If the student has completed more than 60% of
the period of attendance for which the student
was charged, the tuition is considered earned
and the student will receive no refund.

For the purpose of determining a refund under
this section, a student shall be deemed to have
withdrawn from a program of instruction when
any of the following occurs:

The student notifies the institution of the
student’s withdrawal or as of the date of the
student’s withdrawal, whichever is later.

The institution terminates the student’s
enrollment for failure to maintain
satisfactory progress; failure to abide by
the rules and regulations of the institution;
absences in excess of maximum set forth
by the institution; and/or failure to meet
financial obligations to the school.

The student has failed to attend class for
five days.

Failure to return from a leave of absence.

For the purpose of determining the amount of
the refund, the date of the student’s withdrawal
shall be deemed the last date of recorded
attendance. The amount owed equals the
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daily charge for the program (total institutional
charge, minus non-refundable fees, divided by
the number of days in the program), multiplied
by the number of days scheduled to attend, prior
to withdrawal. For the purpose of determining
when the refund must be paid, the student shall
be deemed to have withdrawn at the end of

five days.

For programs beyond the current “payment
period,” if you withdraw prior to the next
payment period, all charges collected for the
next period will be refunded. If any portion of
the tuition was paid from the proceeds of a loan
or third party, the refund shall be sent to the
lender, third party or, if appropriate, to the state
or federal agency that guaranteed or reinsured
the loan.

Any amount of the refund in excess of the
unpaid balance of the loan shall be first used
to repay any student financial aid programs
from which the student received benefits, in
proportion to the amount of the benefits
received, and any remaining amount shall be
paid to the student.

If the student has received federal student
financial aid funds, the student is entitled to a
refund of moneys not paid from federal student
financial aid program funds. Students must also
complete a Financial Aid Exit interview.

RETURN OF FEDERAL STUDENT AID

The amount of Federal assistance that a student
receives and is ultimately retained to cover
institutional charges is dictated by Federal
Regulations. After the student has attended for
sixty (60%) percent of the semester, all Federal
student aid received by or on behalf of the
student may be retained to cover institutional
charges. If a student withdraws from a semester
prior to completing sixty (60%) percent of

the semester, a pro-rata share of the Federal
student aid received must be returned to the

aid source within forty-five (45) days of Studio
School’'s determination of withdrawal, or formal

written withdrawal by the student. To determine
the amount of Federal aid to be retained to

cover institutional charges, Studio School must
divide the number of days of the semester up to
an including the student’s last day of attendance,
by the total days in the semester. The resulting
percentage will be used to determine the pro
rata amount of Federal aid to be retained.

Federal student aid refunds must be made in
the following priority order.

1. Unsubsidized Federal Direct Stafford Loan
2. Subsidized Federal Direct Stafford Loan
3. Federal Direct PLUS Loan

4. Federal Pell Grant

5. FSEOG

6. Other Federal student aid programs

7. Other Federal sources of aid

8. Other state, private, or institutional aid

9. The student

Students are strongly encouraged to check
with school officials prior to officially or
unofficially withdrawing.

ENTRANCE + EXIT COUNSELING
Entrance Counseling Each student will be
required to attend an Entrance Counseling
session. This is held in a group setting where
the Director of Financial Aid or Financial Aid

Coordinator will outline:

1. Types of Direct Loans (Subsidized,
Unsubsidized, PLUS)

2. Annual Loan Limits

3. Aggregate Loan Limits



4. Interest

5. Deferments and Forbearances
6. Delinquency and Default

7. Paying Back Your Loan

A Rights and Responsibilities summary checklist
will be distributed to the student for their review
and signature, and collected for placement in
the student’s file. An Entrance Counseling Guide
booklet will be distributed to each student for
his or her guidance and referral.

EXIT COUNSELING

Each student is required to attend an Exit
Counseling session. In the event of an
unexpected withdrawal, the student will
be contact via phone or letter to set up an
appointment. If it is a planned withdrawal,
the student will be sent directly to the
Financial Aid Office to complete their Exit
Counseling immediately.

The graduating class will attend a group session
the month prior to their graduation. During the
group session the Director of Financial Aid

will outline:

1. Repayment

2. Avoiding delinquency and default

3. Deferment and forbearances

4. Consolidation

A Rights and Responsibilities summary checklist
will be distributed to the student for their review
and signature, and collected for placement in
the student’s file. An Exit Counseling Guide

booklet will be distributed to each student for
their guidance and referral.

FILM IS INCREDIBLY DEMOCRATIC AND
ACCESSIBLE, IT'S PROBABLY THE BEST OPTION
IF YOU ACTUALLY WANT TO CHANGE THE

WORLD, NOT JUST REDECORATE IT

— BANKSY
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HUSSIAN COLLEGE

Studio School is a branch campus of Hussian College and offers BFA degree programs with the
support and sponsorship of Studio School Media, a next-generation studio and diversified global
media company.

Founded in 1946, Hussian College has developed a reputation for its exceptional Commercial Arts
programs while continuing to grow and achieve professional recognition.

John Hussian, the school’s founder, was a respected and knowledgeable member of the art
community and a lecturer at the historic Philadelphia Museum of Art, home to a collection
considered to be among the most prestigious in the United States. At the end of World War I,
civilians and returning veterans were searching for schools to help them build new lives and
Hussian’s prominent position made it the choice of many.

Today, Hussian is furthering its mission to inspire creativity and innovation through education,
immersive professional experiences and social engagement.

in professional endeavors, and in life through collegiate-level education. As we sit in the midst of
rapid technological shifts around visual and media art, commercial artists have new opportunities
to collaborate and innovate. Hussian's expertise in delivering robust programs in Graphic Design,
Digital Media, and Visual Communications along with its deep experience as a nationally accredited
institution by ACCSC brings the highest standards of higher education.

Hussian's endeavor to create a strategically beneficial relationship with one of the entertainment
industry’s most powerful, innovative and respected brands, Studio School Media, yields the Studio
School branch campus, a 21st century innovation in higher education poised to lead the next-
generation of artists and content entrepreneurs.
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FILM AS DREAM,

FILM AS MUSIC. NO
ART PASSES OUR
CONSCIENCE INTHE
WAY FILM DOES, AND
GOES DIRECTLYTO
OUR FEELINGS, DEEP
DOWN INTO THE DARK
ROOMS OF OUR SOULS.

— INGMAR BERGMAN
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ADMISSIONS

Studio School considers applicants from a holistic standpoint based on the combination
of qualities presented in the online application as well as the writing submission,
creative portfolio or audition—which varies by program. There is no set formula and
final decisions are made on the evaluation of a variety of criteria, not by a single

point system or equation. The Admissions Process can be a very exciting first step

on your way to college if you stay organized and take full advantage of your personal
Admissions Counselor.

APPLICATION CHECKLIST

We consider the admissions process—and your application—our first opportunity to inspire you and be
inspired. Choosing your college and degree program is a huge commitment in time and resources. We
believe the process should be rewarding, not stressful.

The best way to ensure success when applying to one of our programs is to reach out to your personal
Admissions Counselor as much as possible. They will help you every step of the way. The other thing you
can do is focus on one “action step” at a time. Life is a series of action steps and so is your completed
college application to Studio School.

A detailed APPLICATION GUIDE is available for download and includes everything from audition/creative
portfolio requirements for each program to tips on how to make a great video introduction for your
online application.

| KNEW IF I HAD GONE TO... JUILLIARD AND
DANCED FOR FOUR YEARS, | WOULD HAVE
SPENT EVERY DAY WONDERING WHAT

WOULD HAVE HAPPENED IFI HAD GONETO

LOS ANGELES INSTEAD. — GLEE’S JACOB ARTIST
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ADMISSIONS

APPLICATION CHECKLIST

The following are the components of your application to Studio School and are listed with more detail in our
APPLICATION GUIDE available on the DOWNLOADS page.

L COMPLETED ONLINE APPLICATION USING THE SLIDEROOM.COM APPLICATION PORTAL INCLUDING:
LT video Introduction
LT personal Statement
L' Short Creative Essay

LT Audition, Portfolio or Creative Submission (varies by program]

L official High School Transcript and College Transcript [if applicable]

L 1 Letter of Recommendation (required]

LT Additional Letter of Recommendation (recommended but not required]

L Interview (in person, via Skype or by phone])

LT official SAT/ACT Score Report are recommended but not required

L' Resume & Photo ([recommended but optional]

L' TOEFL/IELTS Official Score (international students only)

L1 Copy of Passport [international students anly]

LT Application Fee $75

All applicants, regardless of citizenship, must apply online. Students outside the U.S. who must send

application documents (e.g. diplomas, transcripts, etc.) in hardcopy form are strongly encouraged to do so
immediately when starting the online form to allow for delivery.

STUDIO SCHOOL ADMISSIONS CODES

SAT: 7663 ACT: 7064
TOEFL: 7616 FAFSA: E40398

Hussian College - Studio School Campus



CAMPUS TOURS + VISITS

Sometimes seeing is believing. An insider’s look
at the brand new campus built at LA CENTER
STUDIOS is the best way to see what your daily
Studio School experience will be like, inside a
world buzzing with non-stop professional film
and television production.

You'll meet some powerhouse members of
the team, check out our themed classrooms,
maybe hear a Hollywood star talking to our
students in RS1, grab lunch at Flix Café and
possibly observe a dance class in our camera-
ready dance studio. Visitors can also schedule
time with our Director of Student Services,
Financial Aid Department or audit a class with
appropriate notice.

We offer demonstration classes or short
workshops for larger groups, which can be
customized according to specific programs,
interests and length of visit.

The best part? The smile on your face when
you experience the first-hand energy, passion
and enthusiasm of our staff and faculty. It could
easily be the deciding factor to choose Studio
School as your new home.

To schedule a campus tour call our Admissions
Team at 800.762.1993. Due to high security at
LA Center Studios, tours must be scheduled at
least 24 hours in advance.

FINANCIALAID

Studio School offers Federal financial aid
programs to eligible students. Our FAFSA code
is E40398. Such programs may include the
following:

Federal Pell Grant — A federally funded grant
program. Eligibility for and the amount of the
award is based on the student’s and their
family’s financial status.

Federal SEOG — Supplemental Educational
Opportunity Grant — A federally funded grant
program administered by the school. Students
must receive the Pell Grant and show an
exceptional need in order to be eligible for the
SEOG. These grants are available on a first-
come, first-served basis.

Federal Direct Stafford Loan — A long term, low
interest loan made available through the federal
government. No payments are due until six
months after the student ceases to be enrolled
at least half-time.

Federal Direct PLUS Loans — A long term
variable interest rate loan made available
through participating lenders to parents of
dependent students. PLUS loans are not
based on financial need, but are based on
credit history. Repayment of interest and
principal begins within 60 days after the loan
is disbursed. The borrower must pay all of
the interest on the loan after it is disbursed.
However, principal can be deferred while the
student remains in school full-time.

Unsubsidized Direct Stafford Loan — This
program is similar to the Federal Direct Stafford
Loan program except students may have to pay
interest on their loan while attending school.
This loan is not need based, but the amount a
student receives is influenced by their regular
Stafford Loan eligibility.

These programs are designed to assist students
in meeting their educational expense. Students
will be required to complete a Free Application
for Federal Student Aid online to determine their
eligibility for one or more of the above programs.
See the fafsa.ed.gov for more information
about the application process. Upon approval
Studio School will provide direct access to a
financial aid officer for additional information
and assistance. Studio School’s FAFSA

Code is E40398 (Hussian College — Studio
School Campus).
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ADMISSIONS

SCHOLARSHIPS + GRANTS

We are committed to finding the next-generation
of entrepreneurs, content creators, collaborators
and industry talent from around the world. To
accomplish our goal, Studio School provides a
variety of scholarships and grants. See TUITION
AND FINANCIAL AID for more information.

COMPLETE A PDF FAFSA

Select the school year for which you are
applying for financial aid. For example, if you
plan to attend college between August 2015 and
August 2016, click the 2015-2016 School Year.

The PDF FAFSA is available for you to print and
fill out manually or is screen-fillable. Screen-
fillable means you can enter your data on the
screen before printing. If you choose this option
you will not be able to save your data to your PC.

IF AND WHEN YOU ARE ACCEPTED

You'll receive your Acceptance Letter with your
Financial Aid Package in the mail and your
email. You will then receive a Confirmation

of Attendance letter via email followed by an
Enroliment Agreement. When these required
forms are completed, you'll receive an invoice
for a $1,000 tuition deposit.

SCHOOL PERFORMANCE
FACT SHEET

Prior to signing an Enroliment Agreement at
Studio School, we provide all new students with
a School Performance Fact Sheet regarding
our degree programs of study. In addition to
providing this information to newly enrolled
students, we provide this information to the
public in order to support an informed choice.




BEFORE YOU ARRIVE

Going away to college is a big deal and very exciting chapter of your life where everything changes,
everything is new and anything is possible. Stay on track to minimize stress and surprises by familiarizing
yourself with everything on this list featuring top recommendations from our staff and faculty.. You should
print all the available resource guides for new students on our DOWNLOADS page and contact your
assigned Admissions Counselor for anything you need help with at any time.

1. Know your financial situation. Make a
budget that you can actually live on. And

keep. Everyone's situation is unique and your
quality of life and academic success will

be impacted by these factors. You should
have a clear understanding of your finances
and responsibilities before, during and after
graduation so that you can get the most out of
your time at Studio School.

2. Success starts now with best practices.
Hopefully the college application and
admissions process was your first wakeup call
that doing research, staying organized, keeping
your word and meeting deadlines are a few of
the best practices that will be cornerstones for a
lifetime of success. If not, don't worry—because
you'll get more opportunities to practice those
skills before you arrive.

3. Organize yourself. Ask for help. Make lots

of lists. Every journey is nothing but a series of
single steps. Start making lists and developing
a clear action plan to prepare for and begin your
new life at Studio School.

4. Create your packing list. Then delete most
of it. Ask anyone who has already gotten past
their first year of college about what to pack
and you will hear variations on the same theme;
pack less, wait to buy, team up with roommates.
The question is, will you have the willpower and
courage to heed their advice?

5. Remember you are moving to California.
Sunshine is the norm year round in what is
basically considered a Mediterranean climate.
But the most important thing to know about
living in Los Angeles is that there can be a
20°F difference between Santa Monica Beach
and Hollywood. The ocean, desert, beach and
mountains are yours on the weekends. Your
week days and evenings will be spent in motion
between home and the studio lot, at different
times of day and many types of classroom
environments. Comfortable shoes, practical

clothing, and layers are your friends. Layers,
layers, layers.

6. Make housing arrangements. The great
thing about Los Angeles—and it's sprawling
neighborhoods that make up this urban melting
pot—is that there are housing options for every
personality, budget and desired means of
transportation. Start the process as soon as you
can and reach out to our Student Services or the
Admissions Department with questions.

7. Contact your roommate(s). Life, relationships
and powerful communication are built one
conversation at a time. Whether you are
interviewing possible roomies or locking down
the details of who will bring the toaster or the
television—start the dialogue as soon as you
can to set up winning solutions.

8. Take full advantage of student orientation.
Your first three days of “school” are designed
as a crash course in campus life and student
services with a festive dose of collaborative
activities. Jump in. Play. Don't worry about
getting it right. Just let everything be
wonderfully new.

9. Have a plan to stay connected back home.
Yes, you are eager to break free. Yes, you can't
wait to head west and prove your academic
genius. And yes, you will have moments where
you remember home and pine for all that you
found comforting there, including your family
and friends. Have a connection plan and reach
out often.

10. Thank your family. When they write the
movie of your life, there will be a pivotal scene
that will be most remembered over all the
others. It may appear early to set up a life full of
adventure and surprising twists. Or it may come
late in the film with a surprising reveal to bring
full circle the impact of all-the-things-you never-
knew. However the story is told, always show
gratitude to the people who stand for you.
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NEW STUDENT ORIENTATION
- THE STUDIO SCHOOL FIRST
YEAR EXPERIENCE

We know that setting up a foundation for
success begins with the moment you arrive

at Studio School in our student orientation
program. The Studio School First Year
Experience consists of three full days of
workshops, tours, meet-n-greets, faculty
advisement and information seminars about
living in Los Angeles—prior to your first full day
of classes.

Throughout your first semester, you will have
additional workshops on special topics such as
financial literacy, time management, substance
abuse prevention, clearing creative block

and interpersonal communication. This is a
required course for all Studio School students
to encourage personal growth, cultivate safety,
engage in global diversity and provide an early
platform to develop true leadership qualities.

TRANSFER STUDENTS

Studio School welcomes applicants who have
previous college experience and offer transfer
credit whenever possible on a case-by-case
basis and transcript review. Applicants may be
required to furnish additional materials such

as course descriptions, syllabi and reference
materials as needed. Students may submit up to
30 credits for consideration.

The most successful outcomes for transfer
credit are General Education courses but

will not impact the length of any four-year
program due to our innovative curriculum and
comprehensive approach to industry essentials,
entrepreneurship and creating digital content.

It is rare to apply transfer credits to core
curriculum for any program. Plus, you wouldn't
want to skip those courses even if you could.

Studio School does not currently have any
Transfer or Articulation Agreements with any
colleges or universities.



ADMISSIONS POLICY

The full range of opportunities at Studio
School is available to all students without
regard to race, color, age, religion, sex,
national origin, disability or veteran status,
in accordance with law, who meet School’s
admissions requirements.

The School reserves the right to deny admission,
continued enrollment or re-enrollment to any
applicant or student whose personal history and
background indicate that his or her presence

at the School would endanger the health,

safety, welfare, or property of the members

of the academic community or interfere with

the orderly and effective performance of the
School’s functions.

The School reserves the right to deny, revoke
and/or alter the academic records, degrees,
awards and other credentials of any applicant
or enrolled student that violates the School’s
policies, rules or regulations. The School

may change a student’s standing and inform
professional or disciplinary agencies of such
changes for any student that engages in or has
engaged in the submission of false, dishonest
or inaccurate credentials, coursework or
other information.

The admission office will confirm all students’
transcripts arrive from a high school with a
CEEB code, as well as the high school seal and/
or signature. If a transcript is from a high school
that lacks a CEEB code or seal/signature, the
admission office will investigate to confirm the
school is recognized by the state department
of education or home school association. The
admission office may request a copy of the
student’s diploma at any point in the admission
process to verification process. If a diploma is
determined invalid, a GED may be required for
admission consideration.

The following procedures are established to
implement this policy:

All applicants to Studio School submit a
required online application, submit high school
transcripts or the equivalent, submit college
transcripts if applicable, and complete a creative
assessment activity.

Students must maintain a 2.5 cumulative GPA

in high school unless there are extenuating
circumstances that would merit an exception.
Exceptions are granted at the request of the
Director of Admissions and approved by the Dean
of Academic Affairs.

ADMISSIONS REVIEW PROCEDURES

Each student is evaluated holistically,
with consideration for academic success,
attendance, community service, extra
curricular activities, creative freedom,
entrepreneurial spirit and artistic ability.
Artistic achievement is evaluated

through creative assessment, application
essays, audition or portfolio review and
the interview process. Each applicant
meets with an approved facilitator for an
interview, either in-person, via Skype or by
phone. At this time, the interviewer has
the opportunity to review the applicant’s
submitted work and pose questions

that gauge the applicant's commitment
and understanding of Studio School’s
curriculum.

The President or the Dean of Academic
Affairs shall make the final decision
concerning admission, readmission or
continued enrollment. This decision shall
be forwarded to the appropriate School
office for action.
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IMPORTANT DATES AND DEADLINES

SPRING 2018 START

Deadline for applicants for all terms to submit FAFSA and Cal Grant GPA Verification
March 2, 2017 Form. Must be met to receive Pell/Cal Grants for following academic year (Calif.
Residents Only]

907V.LVI TVYINIO T00HIS oldnls

April 1, 2017 Applications open far Spring class of 2018.
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Early Decision Deadline. Final deadline for all Early Decision application materials.
July 18, 2018 You must send all application materials by this deadline for Early Decision
consideration.

By Mid-September Early Decision acceptance notifications released.

Regular Decision Deadline. Final deadline for all Regular Decision application
September 12,2017  materials. You must send all application materials by this deadline for the Regular
Decision Deadline.

By Late October Regular Decision acceptance notifications released.

By Early December Late Application acceptance notifications released.
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IMPORTANT DATES AND DEADLINES

FALL 2018 START
August 1, 2017 Applications open far Fall class of 2017.

Early Decision Deadline. Final deadline for all Early Decision application materials.
December 5, 2017 You must send all application materials by this deadline for Early Decision
consideration.

Deadline for applicants for all terms to submit FAFSA and Cal Grant GPA Verification
March 2, 2018 Form. Must be met to receive Pell/Cal Grants for following academic year (Calif.
Residents Only]

By Mid-March Early Decision acceptance notifications released.

Regular Decision Deadline. Final deadline far all Regular Decision application
March 15, 2018 materials. You must send all application materials by this deadline for the Regular
Decision Deadline.

By Late April Regular Decision acceptance notifications released.

Late Application Deadline. Final deadline for all Late Application materials.You must

May 15, 2018 send all application materials by this deadline for the Late Application Deadline.

By Early June Late Application acceptance naotifications released.




SPRING 2019 START

March 2, 2018

April 1, 2018

July 18, 2018

By Mid-September

September 12, 2018

By Late October

November 15, 2018

By Early December

Deadline for applicants for all terms to submit FAFSA and Cal Grant GPA Verification
Form. Must be met to receive Pell/Cal Grants for following academic year (Calif.
Residents Only]

Applications open far Spring class of 2019.

Early Decision Deadline. Final deadline for all Early Decision application materials.
You must send all application materials by this deadline far Early Decision
consideration.

Early Decision acceptance notifications released.

Regular Decision Deadline. Final deadline for all Regular Decision application
materials. You must send all application materials by this deadline far the Regular
Decision Deadline.

Regular Decision acceptance notifications released.

Late Application Deadline. Final deadline for all Late Application materials.You must
send all application materials by this deadline for the Late Application Deadline.

Late Application acceptance notifications released.
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ULTIMATELY, YOU HAVE
TO PURSUE YOUR OWN
PATH, NOT SOMEONE’S
IDEA OF THE RIGHT
PATH. YOU NEED TO
STAY ON YOUR PATH.

— BAZ LUHRMANN



CAMPUS LIFE

Los Angeles is Hollywood—and so much more. A world capital for music, fashion, art,
film, theatre, sports, dance, food, innovation, diversity, culture, entrepreneurship—all
in one of the most livable large cities in the world. Whatever your dream is, you can

find it here.

THE HOLLYWOOD +
LOS ANGELES LIFESTYLE

The Los Angeles + Hollywood lifestyle has its

moments of glamour and grand affairs. It's an
entertainment capital filled with hard-working

people from around the world. With almost

13 million people in this sprawling metropolis,

the diversity of Los Angeles provides limitless
possibilities and experiences.

You will experience all of it from the glitz and
glamour of entertainment to the grit and grunge
of classic Hollywood. Your first experience of
the Los Angeles & Hollywood lifestyle will be
that of “Outstanding Student” at Studio School.

STUDENT SERVICES

Student Services at Studio School provides
assistance that meets the needs of our creative
and diverse community. Student Services
collaborates with multiple departments utilizing
the matriculation process to ensure student
success. Collaboration of services include:
Admissions, Registrar, Counseling, Advisement,
Financial Aid, Career Development, Campus Life,
Student Events + Activities and more.

Studio School takes a holistic approach towards
developing the full potential of each student.
Learning doesn't just happen in the classroom.
Our job is to enrich the lives of our students and
support a lifetime of achievement by fostering
personal/professional best practices, facilitating
collaborative experiences, empowering creative
expressions and supporting our students in
their needs.

All new students complete part one of the
following Everfi courses prior to arrival on
campus for Orientation:

LT AlcoholEDU — AlcoholEDU is designed to
help you make healthy and safe decisions
while attending college.

LT Haven - Havenis a program created to
address relationship violence, sexual
assault and stalking.

LT Transit — Transit empowers you with
the skills to successfully manage
your finances while in school and beyond
and minimizes dropout and student loan
defaults through education.

As soon as you arrive on campus, Orientation
starts with three full days immersed in
informational tours, workshops, mixer events
and faculty advisement. These are all part

of The Studio School First Year Experience
which continues throughout the semester with
scheduled breakout sessions and weekend
workshops. A complete list of offerings is
presented on your first day but some highlights
include:

LT Goal Setting Workshop

LT Organizing Your Life

LT The Green Initiative

LT One-On-One with your Faculty Advisement

LT Financial Literacy
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CAMPUS LIFE

LT Paying Back Your Student Loans

(L Computer Lab Overview

(L Safety Overview + Emergency Protocols

LT Best Practices for School + Life

LT Library Tour and Research Workshop

LT Nutrition + Wellness Workshop
REGISTRAR

The Registrar is responsible for the academic
integrity of student records. The Registrar
verifles enrollment for current and previous
students, distributes grade, issues transcripts,
processes degree petitions, performs degree
audits and issues diplomas. The Registrar

also assists students with course registration,
student status inquiries and procedures (Leave
of Absence, Withdrawal, etc.) and informs
students of satisfactory academic progress.
Student class attendance is also monitored and
recorded by the Registrar.

FINANCIAL AID

Studio School is committed to assisting
students and their family in financing their
education. Financial aid assistance is provided
in various programs such as Federal Pell Grants,
Federal Supplemental Educational Opportunity
Grant, Federal Direct Loans and Parent PLUS
loans. All domestic students must file a Free
Application for Federal Student Aid (FAFSA) to
qualify for any Federal Financial Aid.

PERSONAL ADVISING

Students that may be experiencing personal
difficulties too specialized to handle in school
will be advised with appropriate referrals to
professional agencies within the community.
Students wishing to discuss such a situation
should make an appointment with the Director
of Student Services or appropriate staff person,

who will advise students, while respecting their
confidentiality, except where prohibited by law.
Students also have access to WellConnect,

a confidential and voluntary counseling and
resource referral service provided at no cost
by Studio School.

Student Services provides a wide offering

of services, from on campus personal
counseling through an outside vendor, career
counseling, extracurricular programming,
international services, transportation solutions,
to registrar services and financial aid. For

any of these services, appointments are
available upon a student’s request.any of these
services, appointments are available upon a
student’s request.

INTERNATIONAL STUDENT SERVICES

The Dean of Student Services coordinates
assistance for enrolled International Students
and ensures immigration compliance. A non-
immigrant student F-1 Visa is required for all
degree programs. Studio School will assist
students in obtaining such visas and will
confirm student status with inquiring agencies.
An 1-20 immigration form will be issued to the
student upon meeting all entrance and financial
requirements. The student must take the 1-20
form to the U.S. Embassy or Consulate in his or
her county of residence to obtain a student visa
in order to enter the United States. All students
who attend Studio School with a valid non-
immigrant student status are required to comply
with all United States Department of Homeland
Security (DHS) and United States Citizenship
and Immigration Services (USCIS) regulations.

If you are unsure about a policy (i.e., wish to
change your course of study, travel outside the
United States, or accept employment), always
check with the International Student advisor,
who is the key contact for all international
students. The International Student Advisor
serves as the Designated School Official (DSO)
on behalf of the U.S. Department of Homeland
Security. They also provide assistance and



guidance with policies and procedures
regarding non-immigrant student issues.

CAREER SERVICES

The school employs a Director of Campus

Life + Career Development who consults with
students from their first semester on goal-
setting and throughout the remainder of their
enrollment on additional pre-professional and
professional opportunities. Student Services
will reach out to new students to set an initial
appointment. Follow-up appointments are then
available upon request to address career-related
issues or questions. Our goal in this process is
to strongly position you for gainful employment.

HEALTH AND WELLNESS

At Studio School, we encourage students,
faculty and staff to take care of the “whole”
you—including your body, mind and spirit. The
transition to college can be overwhelming
(final exams, project debuts, interacting

with professionals) so we offer workshops,
informational events, local resources, student
discounts and support services to keep our
students on the right path.

Student Resource Services (WellConnect)
provides students, faculty and staff at Studio
School with confidential and professional
guidance including personal concerns and
anything that may affect your performance at
school. Counselors are available by telephone
24 hours a day, every single day—including
holidays and weekends. These services are
provided by Studio School at no cost.

Counseling services include immediate and
ongoing support for:

LT Stress from school, home or job
LT Worries about not having enough money

LT Relationship issues with a spouse,
boyfriend, girlfriend or parents

LT Drug or alcohol problems that affect you or
aloved one

LT Worries about children or finding good
child care

LT Test anxiety or time
management challenges

Y Housing or roommate problems
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CAMPUS LIFE

Counseling is a process of talking with a trained
professional. Sometimes they can help you

see and feel more clearly those things that are
preventing you from reaching your full potential.
Then together you can identify new strategies to
help you. Other times, it simply helps to express
yourself about situations that have been
concerning you. Your counselor is a neutral and
experienced person who will work with you to

move toward the goals that are important to you.

Studio School also employs a counselor on-site
several hours a week. They are available for pre-
scheduled or drop in appointments depending
on need. Studio School Students are allotted
3-6 appointments (to be evaluated by the
counselor). After that, Studio School Students
may be referred out to Counseling West for a
discounted fee.

Questions about confidentiality are common
in regards to counseling. At Studio School, we
contract a pre-licensed counselor through
Counseling West. They will be available on
average one day per week for pre-scheduled
appointments. Walk-ins will be honored if
there is available time - see schedule on door
during his hours listed above. Content shared
within the appointment is confidential with
the exceptions outlined in Counseling West's
consent to treatment. You will read and sign
this document during your first session. A
Studio School Staff member will coordinate
appointment times. The act of signing up for an
appointment is completely confidential except
to staff in Student Services.

Studio School supports students inside and
outside of the classroom. We live in a connected
world and support powerful learning outcomes
not only with a passionate love of learning, but
also with an intrinsic reverence for life.

FACILITIES

Inspiration meets state-of-the-art technology.
In the midst of this active production studio

is Studio School's brand-new, fully-secured
campus that is designed to foster collaboration
and interaction. Highlights include:

LT Broadcast-ready Digital Production
Studio, RS1

1 Audio and Video Edit lab
LT Camera-ready Dance Studio

L1 Staging areas with Green
Screen backdrops

LT The Hub: including Computer Lab
and Faculty Offices

LT The West Wing: including Library
and Faculty Lounge

LT Turn Court Student Lounge

LT Changing Rooms with lockers and
practice rooms

LT Individually-designed, Hollywood-inspired
classrooms and common areas




HOUSING

While Studio School does not offer dorms

or other on-campus housing, your college
experience still includes finding the right living
arrangements. The Housing Guide is available to
help you with your search for adequate student
housing in the Downtown Los Angeles Area.

Located within walking distance or a short
shuttle-ride to Los Angeles Center Studios,

are many options for downtown housing near
Studio School. Modern, fully furnished or
unfurnished housing is available in amenity-rich
complexes offering fitness centers, residence
lounges, swimming pools and more. Downtown
Los Angeles is a thriving scene that includes the
L.A. LIVE (Los Angeles’s premiere entertainment
complex), entertainment venues, movie theaters,
farmers markets, organic/specialty retailers,
supermarkets and unigue cafés.

Stu